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THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. Washington, D. C. 
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and saws are milled from so¥id blanks which gives a cutting edge 
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ERVICE 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed up tothe theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
of receipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 
LINK-BELT COMPANY. OWNER 


CHICAGO, 17th Street and Western Avenue 
DALLAS TEXAS, 709 Main Street NEW YORK, 299 Broadway 
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Sanitary 
Clo sin First of All, 
Machine Heekin 
Cans 
Are Safe! 


@Canners need have no worry 
regarding the wisdom of using 4 
cans that are as time-tested as | 4 
are Heekin’s. 


@ From the standpoint of our twenty 
years of manufacturing experience, 
and from the standpoint of tests to 
which these cans have been subjected, 
they are absolutely safe. 


Consider Also the Quality 
of Metal Used 


The Heekin Can Co. 


Culvert, and New Sts. Cincinnati, O. 


“Heekin Can Since 1901” 
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Every factory in the business-‘should have a copy of 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 


BALTIMORE, MONDAY, DECEMBER 26, 1921 


WEEKLY REVIEW 


Some Buyers Getting in Ahead of the Rush—Tomato Holders 
Gaining More Strength—The Danger of a Runaway 
Market—But Few Changes in Prices. 


Some wise buyers seem to have made up their minds not to 
wait until the rush is on, but to get in ahead of it; possibly in- 
duced by the fact that their inventories will be made up as of 
December 1st, or that the goods will not arrive until after the 
turn of the year and be so billed. But whatever the cause there 
is a quite good evidence of buying, and in fair sized lots. Some 
of course, are still trying to induce the holders to part with the 
goods at low prices, but the holders are on their guard. In fact, 
it might be said that the holders are withdrawing as they see the 
buyers approach, feeling with all confidence that their day has 
at last come, or is so near as to be practically at hand. Wiscon- 
sin says her peas are cleaned up and the best efforts of the 
“market scavengers” cannot locate peas at less than $1.20, though, 
of course, efforts to do so are not lacking. This is just an evi- 
dence of what is going on. The same thing might be said of corn 
Maine corn holders are not in the least worried about disposing 
of all they have, and at fair prices, and if the buyers want the 
goods they must pay the price. Western corn holders are much in 
the same boat—not at all worried about the goods they have. 

And as for the tomato holders, all but the very small and 
helplessly weak are off the market with their little bits and 
ready and willing to wait for the bidding for them, for it must 
come, they know well. Outside of war-time demand no one ever 
before saw tomatoes advance in December, especially in Christ- 
mas week, but we have seen that this year, and it should be 
marked with a red pencil. It means much. If this be not an indi- 
cation of the better market ahead, then throw all signs away and 
get a rule for judging the market. That 25 per cent of a 
tomato pack has finally soaked through the hardened skins of the 
buyers, and they see where some—yes, many—of these are either 
going without tomatoes very soon, or pay bootleg prices for them. 
And they want to get in before the flight. The goods are going out 
steadily, but holders are becoming more and more insistent upon 
higher prices, and it may be that we will see a considerable ad- 
vance, even before convention time, now right at hand. But we 
did not anticipate this move until towards the end of January. 
If we spoke what is actually in our mind, we would say that we 
are afraid of the tomato market. It will, of course, depend upon 
the N. C. A. statistics of the 1921 tomato pack, but as these can 
hardly help but confirm the Government figures of four and one 
half million cases, against a normal of 16,000,000, we are honestly 
afraid the market will run away. And a runaway market will 
do harm, for it will put false ideas into the mind of every man 
who ever put up a can of tomatoes, and each and every one of 
them will want to be back in the game next season in full force. 
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And then we will be in for the same old see-saw game—one year 
up and the next year down, and we are afraid of this condition, 
for it does not do the market any good. Of course, the “down” 
year cannot be reached in 1922, hardly before 1923; but what we 


would like to see is a normal market, in both prices and packs, 


and, of course, one must follow upon the other. Still we will not 
pick flaws in the high market until we get that market. 

It is pelasant to have to record the very much more hopeful 
feeling in the market, as a Christmas gift, for the market has 
waited long enough for it. As the New Year approaches it be- 
comes decidedly brighter and brighter, and may its luster shine in 
full splendor for you. 

There are but few market changes in prices this week. 
Pumpkin and sweet potatoes are slightly lower; but No. 2 and No. 
1 tomatoes are higher, oysters, too, are are a little lower. 

So as you sit comfortably before your log-wood fire, smoking 
your pipe of peace—or perchance a Christ-gift cigar—wrapped in 
the folds of your new smoking jacket, and possibly sipping a glass 
of—Beevo—you may allow your fancy to roam afar in the pleasant 
fields of anticipation, and feel that there is some real substance 
to your dreams, and it is our sincerest wish that your dreams 
may be realized to their fullest extent in this coming year of 1922. 


ONE OF THE MANY COERSIVE LETTERS 
How Wholesale Grocers Intimidated Canners—A Fair Example 
—And the Proper Sort of Reply. 

The hearing upon the reopening of the Packers’ Consent 
Decree terminated Thursday, December 15th, and it is now said 
the wholesale grocers will storm Congress by means of a well- 
paid and forceful ‘‘lobby.’’ It may be in order to warn Con- 
gress that these interests will use coersive methods, as they 
did with the canners. At least, the following letter will show 
to what extent they will go to obtain their ends, and it takes 
effort to keep from branding such a letter as this, and the firm 
or interest that would stoop to such contemptible measures, 
in its rightful terms. Here is where a spade should be called 
a spade, but we fear to do so—not fear of the writers of this 
letter, but that American business men may read this letter, 
see the writers called ‘“‘a spade,” and then go on their way with- 
out doing a thing. Then we would lose our whole respect for 
the American business man. 


So we give the letter in toto, and the reply of the red- 
blooded canner who received it: “ 
ADAM ROTH GROCERY COMPANY 
421 South Seventh Street 
Cupples Block 
St. Louis 
Packers’ Decree 

It is unreasonable to suppose that any Canner, 
excepting for an individual, selfish interest, would be 
in favor of a modification of the Packers’ Decree. We 
hardly believe that the resolution, as passed by the 
Western Canners’ Association, represented the minds 
of the majority of the canners in that Association. 
Certainly no one believes that the fact that the canned 
foods business has been smaller this year than last 
was due to the fact that the packers were out of the 
market as canned foods buyers. A modification of 
this Decree would, we believe, be the elimination— 
in time—of every independent canner. The Big Five, 
with their financial backing, could and would domi- 
nate and dictate. 

As consumers, we do not feel that the food sup- 
ply of the United States should be controlled by the 
packers, which, we believe, would eventually be the 
case if this Decree be modified. 

We would not consider it safe to do business with 
those who in any way co-operate with the forces that 
are trying to create a monopoly in food, and we in- 
tend to carefully choose the people with whom we do 
business and choose those who are working for 
the best interests of the United States as a whole. 
Anyone who would, by consent or co-operation, sanc- 
tion any modification in the Packers’ Decree surely 
cannot have this in mind. 

ADAM ROTH GROCERY CoO. 
Just read that last paragraph, digest it thoroughly, and 


then ask yourself if such an interest should be tolerated ‘in 
business today. 


The recipient of the letter shows the right spirit. He _ 


answered: 
November 12th, 1921. 
Adam Roth Grocery Co., 
St. Louis, Mo, 
Sirs: I am just in receipt of your circular letter 
headed ‘Packers’ Decree” and addressed to me as 
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president of the , and hasten to reply to 
assure you that you can’t intimidate me, as is your 
evident purpose. 

I don’t like your methods, and I am sure that 
any canner with backbone will resent them. You are 
doing your cause more harm than good. 

I fail to understand why you are so solicitous of 
the canner’s welfare. Why not let the canners alone 
and make your own fight? Do you think a majority 
of them are fools? You infer that canners who favor 
setting aside the Packers’ Decree are not safe to do 
business with. Do you mean they are crooks because 
they want the privilege of selling where and to whom 
they please, as you do? : 

I wish to paraphrase the first three lines of your 
circular letter with only the slight change of substi- 
tuting ‘““Wholesale Grocer” for ‘‘Canner.” “It is un- 
reassonable to suppose that any wholesale grocer, 
except for an individual, selfish interest, would oppose 
a modification of the Packers’ Decree.” 

If there ever was a time when the wholesale 
grocers were not fulfilling their mission as distribu- 
tors, that time is right now, and the least they could 
do would be to fight their own battle and not try to 
intimidate canners into helping them, to their own 
great disadvantage. 

Your methods are unfair, and if you will only 
continue to pursue them you will defeat your cause 
instead of helping it. 


If Congress is to be stormed, as is now promised, it should 
understand that letters of this sort were sent to all canners, 
and then a body of the biggest wholesale buyers of the country 
attended the Canners’ Conventions to complete their work. 
That they did so most successfully would seem to be shown 
in the fact that the Western Canners’ Association, which first 
passed an emphatic demand in the form of a resolution or 
memorial to Congress, urging, if not demanding, that the pack- 
ers ba restored as distributors, changed their whole tune— 
following these letters and these visits—recinded the first 
resolution, and passed another of directly opposite purport. 

Let those who are entrusted with the welfare of the con- 
sumers weigh these facts well. We are not afraid that the 
threadbare, wornout boogy of an all-devouring food trust-—the 
big packers—will scare our Congress, for it knows such a thing 
is impossible, has never been attained and never will be. Con- 
gress will demand substance and not empty fears, and can 
clearly see that two sources of distribution must always be 
better than one. The canners want the wholesale grocers, and 


also the big meat packers and all other possible courses of dis- 
tribution. 


NOTES AND OBSERVATIONS 
Utah Canners Meet January 6th—Notice has just reached 
us that the twelfth annual convention of the Utah Canners Asso- 
ciation will be held in Ogden, Utah, January 6th and 7th, and 

a warm invitation is extended to all to meet with them. 
Exchange Will Run Special Train to Louisville—It would 
not seem like a convention if the canners and their friends 
from this section did not travel to it in a special train. So the 
Canned Goods Exchange has come to the rescue, and will run 
a special train from Baltimore to Louisville, picking up all en 
route who wish to join—provided they let the committee know 
that they may be taken care of in good style. Who needs any 
assurance that this will be a success, or that it will be a most 
jolly party? Here is the announcement just at hand, and a hint 
to you is to get your reservation in at once, for there will be a 


h. 

SPECIAL TRAIN TO LOUISVILLE UNDER THE 
DIRECTION OF THE BALTIMORE CANNED 
GOODS EXCHANGE 

We are preparing to send a Special Train to the 
1922 National Canners’ Convention, Louisville, Ky. 

e train will run direct from Baltimore to Louis- 
ville via the Baltimore and Ohio Railroad, passing 
through Washington, Cumberland, Cincinnati, thence to 
Louisville—stops will be made at Washington and Cum- 
berland for the accommodation of those who live near 
these points, providing requests and reservations are 
made with the Committee in advance of date of leaving 
Baltimore, 

We propose leaving Mt. Royal Station, Baltimore, at 
11:00 A. M., Sunday, January 15th, arriving at Louisville 
6:45 A. M. Central Time. Berths may be occupied after 
arrival at Louisville as long as desired. 


(Continued on Page 18) 
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|| STOP 


STOP!! 


Dont forget the convention in Louis- 
ville during the week of January 16th. 
Get out your best hat and Sunday-go- 
to-meetin’ clothes and come along. Or 
if you don’t care to “slick up” throw 
a tooth brush and a cake of soap in 
your suitcase and comeanyway. And 
remember this: 


LOUISVILLE WELCOMES YOU 
THE CONVENTION OF 
THE NATIONAL CANNERS 
ASSOCIATION 
WEEK OF JANUARY 16th 


._ The Embry Box Company sends 
its personal greetings and will be 
disappointed if you don’t drop into 
their booth and say “Howdy.” They 
also cordially invite a thorough inspec- 
tion of their plant and facilities. 


And when you place that next order 
for wire-bound boxes, nailed boxes, 
5-gallon crates and any special con- 
tainers, remember Embry 1s right on 


the job and guarantees absolute sat- 
isfaction. 


Embry Box Company 
Incorporated 


Louisville us Kentucky 


Get Full Sales Power 
in Your Labels 


A label or a package, to be good, 
must appeal toa woman. And women 
are influenced by the right use of 
color. That’s our business—the right 
use of the right color for labels. This 
is Color-Printing Headquarters, where 
keen study has developed the ability 
to put sales-thought into 


LABELS, POSTERS 
WINDOW DISPLAYS 


You are invited to come here for 
your color-printing. On our books, 
are thousands of customers who have 
been coming back, year after year for 
a business life-time because they know 
that our work and our prices are right. - 
We value small orders as well as large 
ones, and our aim is quality in every 
shipment. 


THE UNITED STATES PRINTING 
AND LITHOGRAPH COMPANY 


Cincinnati, 55 Beech Street 
Baltimore, 439 Cross Street 
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MEETING OF THE TRI-STATE PACKERS’ ASOCIATION 
PHILADELPHIA, DECEMBER 15-16, 1921 


Adelphia Hotel Comfortably Crowded With Canners, Brokers 
and Supply Men—Canmed Foods Week Given a Good 
Boost—Vice-President James Moore’s Fine 
Talk—Banquet to Be Remembered. 


There were not as many canners present at the opening of the 
meeting of the Tri-State Packers’ Association in its annual Con- 
vention as there were last year or the year before, but there were 
as many brokers and possibly more machinery and supply men. 
By noon on Thursday, December 15th, the lobby of the Adelphia 
Hotel “looked like a Convention,” and the few guests, other than 
Conventionites, showed their disapproval at the crowding. There 
had been nothing definite announced for this meeting, other than 
that it was the annual meeting, and it can as well be said here that 
nothing definite was accomplished or done. It was just a friendly 
gathering of the clan, who drifted into the appointed hall, filled up 
the seats, listened respectfully to the speakers or to the announce- 
ments—did this twice—attended a very enjoyable banquet, again 
listened with more than ordinary courtesy to the speakers, but took 
no action upon any suggestions made—and went home. Oh, yes! 
they elected officers and passed a set of resolutions. 

The first session was called to order in the big roof garden of 
the Adelphia Hotel at 2.20, but 20 minutes late, on the afternoon 
of Thursday, December 15th, and soon all the seats were filled, and 
many standing. 

President Charles S. Stevens was in the chair, and Secretary 
Casius M. Dashiell was “there” with his books and papers. Mr. 
Stevens assured each individual branch of the industry represented 
that it was welcome, and then introduced Hon. J. Hampton Moore, 
formerly member of the House of Representatives and now Mayor 
of Philadelphia. In introducing the Mayor the Chairman said that 
they were both members of the Commission having charge of the 
proposed great Delaware River Bridge, connecting Philadelphia 
with New Jersey, which will be the greatest bridge ever erected, he 
said, and from this close association he had come to highly regard 
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the Mayor, and, in turn, the Mayor had foregone a very important - 
engagement to be present and welcome the canners. 

Mayor Moore extended a very hearty and cordial welcome to 
the Convention, and in the course of his remarks said that he fully 
realized the immense importance of the canned foods industry; 
that “to destroy the storehouse of the country—the can—would be 
a real calamity.” He said the canner was the only one to follow 
the example of Joseph in storing up in times of plenty for the times 
of want during the lean years. He insisted, however, that the peo- 
ple ought to be better informed as to the cost of the goods in the 
cans, and made to realize that at 20c for a No. 3 can of tomatoes 
it was receiving, in fact, as much as it could buy in the fresh state 
in season. 

The Mayor made a long and interesting talk, speaking nearly 
45 minutes, and holding his audience through his evident acquaint- 
ance with this industry and with the resources of his city and State. 

President Stevens was the next on the program for his annual 
address, but he said he would make no such address this year, but 
during the course of the Convention would touch upon the matters 
that had come before him. He then called upon Mr. D. H. Steven- 
son, territorial manager of the Canned Foods Week drive, and Mr. 
Stevenson responded, outlining how and why this Canned Foods 
Week was brought about. 


The need of some impelling force to clean out the market of all 
goods before the 1922 packing season can reach us is evident to 
everyone now, Mr. Stevenson said, and he urged every man to do 
his share towards helping make this cleanup. He told them straight 
that it was for their good—for each individual canner—and that, 
therefore, each individual canner should take a hand and work 
hard. He said it would take some money to carry on this big cam- 
paign, but that wholesalers, retailers, brokers and machinery men 
had joined heartily in the scheme to help the canners, and certainly 
the canners should help themselves. He said he wanted contribu- 
tions of money, as much or as little as each one felt he could give: 
that the battle-cry was “$25 in cash and $1,000 in co-operation.” 
At least, he said there is no reason why every man cannot be a 
booster for Canned Foods Week. March 1 to 8, 1922. 

Mr. William Silver, who followed, said that in spite of but a 
one-third normal tomato pack, the market for them is dead; that 


in spite of but half a corn pack, corn was not selling as it should, 
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AVAIL YOURSELVES OF ITS ADVANTAGES. 


P. O. Drawer 25 


HUNTLEY MFG. O.,Ltd. 


MARCH 1-8, 1922 


‘THERE IS SUCH A DIFFERENCE 


between hand pitted and 


machine. pitted cherries. 

The MONITOR Cherry Pitter does not 
squeeze or mash the fruit like hand pit- 
ting. It leaves it in its own shape, the 
pit being taken out through a small 
opening which at once closes up. 

It does not squeeze out the juice and 
waste it. You therefore have a _ richer 
fruit in your can. 

These things ali affect you directly. 

Machine pitting is here to stay. 


Made in three sizes now. 


HUNTLEY MFG. CO. 
SILVER CREEK, N. Y 


SPECIAL AGENTS: 
A. K. ROBINS & CO. Baltimore, Md. 
BROWN BOGGS CO,,Ltd. Hamilton,Ont 
BERGER & CARTER CO.,San Francisco,Cal 


SUPPORT CANNED FOODS WEEK 
IT WILL HELP YOUR BUSINESS 


Canadian Plant 


Tillsonburg, Ont. 
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The KNAPP LABELING MACHINE 
handles as many as 7,000 round cans or containers 


an hour. A profitable investment where the output of 
q. one size of can averages 2,000 per hour or more. 


At ordinary speed it does the work of sixteen hand 
labelers, neater and more accurately. And at a big 
Saving since the Knapp Labeling Machine requires 
only a feeder, inspector and caser. 


Our Service Department will not only be glad to estimete your 
labeling and boxing costs without obligation but’can‘assure you 
thorough and efficient performance of all Knapp equipment. 


Details showing gumjused to pick 
up label, which canbe operated in 
any atmosphere without heating— 
another Knapp feature. 


FRED H.KNAPP COMPANY 


INC. 


General Office: Yonkers, N. Y., U. S. A. 
NEW YORK CHICAGO SAN FRANCISCO 
See us at Booth 63 -- in Louisville at the Convention of Canning Machinery and Supplies Assn., Jan. 16--20, 1922. 
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and in spite of but half the normal pack of peas, that article was 
not moving as it should, and asked the canners if they did not think 
something was needed to enliven things. : 

At this point a member said that as the Canned Goods Ex- 
change had made a contribution to this Canned Foods Week of $200 
aside from and over and above the contributions of its individual 
members, why could not the Tri-State, as an Association, do like- 
wise? Upon inquiry of the Treasurer it was learned that there was 
no money in the Treasury, and that the salary of the Secretary had 
not been paid in full. 

Mr. Benjamin Hamburger, of Baltimore, thereupon moved that 
one of the $500 Liberty Bonds held by the Association be sold and 
the Secretary’s salary paid, and $200 be contributed to Canned 
Foods Week from the proceeds. After considerable debate and 
ever the strenuous opposition of the “Three Guardsmen of New 
Jersey,” the motion was carried unanimously, except for the three 
mentioned. 

Mrs. Evelyn Harris, of Betterton, Md., was next called upon, 
and she responded with one of her characteristic addresses, but 
did not sing this time. She said if each canner in the business 
would buy a case of each kind of canned foods packed for his own 
use, it would give a mighty impetus to the demand. What she 
wanted particularly to bring to the attention of the Convention 
was the use of.the firm or moving picture form of advertising 
eanned foods. She said if a well-balanced film were prepared it 
would be the best thing ever done. This should show the planting, 
eare and cultivation of the growing crop, its harvesting, removal 
to the factory, and careful handling through the factory into the 
cleaned and polished can, sealed against all enemies of food until 
wanted on the family table or in the children’s nursery. For Mrs. 
Harris is a strong advocate of tomato juice in place of orange 
juice, saying that the stomach that can take orange juice can re- 
tain and assimilate tomato juice, and that children thrive upon it. 

President Stevens here briefly outlined some of the work done 
this past year. As farmers they had opposed the Daylight Saving 
Bill; had gotten behind their State Legislature and had passed a 
Pure Tomato Bill, similar to those passed in Delaware and Mary- 
land, prohibiting the packing of puree with canned tomatoes. He 
said that the Association had agreed to contribute $200 to each 
of the three States for the Boys’ Tomato Growing Clubs, and that 
Delaware had taken full advantage of this and used the money 
well; that New Jersey, having had something of the kind well 
under way, did not make a requisition for its share, nor did Mary- 
land until very late in the season. 

Secretary Dashiell explained Maryland’s attitude towards this, 
saying that Maryland did not make its request until late in the 
spring, after the bocks were closed. Later on they asked for the 
$200, that the boys might be sent to the “summer work” at the 
Agricultural College, and no funds being available, Secretary Da- 
chiell sent his own check for the amount, and though he had re- 
quested the names of the boys and how the money was used, he 
had never received an acknowledgment of it, nor a word from 
them. 


Thereupon the Chair named Committees as follows: 

Resolutions—F. A. Torsch, Chairman; W. O. Hoffecker and 
H. H. Hankins. 

Nominations—H. A. Roe, Chairman; E. Greenabaum and J. E. 
Diament. 

Accounting—D. H. Stevenson, Chairman; I. Saulsbury and H. 
L. Cannon. 

The Secretary called attention to the need of efforts on the 
Association’s part to secure reduced freight rates upon empty tin 
eans. He showed that efforts are being made to have freight rates 
reduced upon many items of food, and that tin cans were as neces- 
sary as any food item. Mr. Hoffecker called attention to the fact 
that a carload of canned foods might be shipped from any point 
in Maryland via New York and the steamship lines and layed down 
in Tampa, Fla., for $35 less than the same carload could be shipped 
from points in Delaware, and he wanted this inequality corrected. 
Mr. Dashiell said that they had asked for the lower rates on empty 
cans, but had not as yet had a reply. 

With this the afternoon session adjourned. 

The big banquet was seld at 6:30 P. M. in the Gold Room of 
the hotel, but we will withhold the account of this until after we 
have disposed of the business sessions. 


FRIDAY MORNING SESSION 


December 16th, 1922. 


The meeting was called to order on time, and President Ste- 
vens at once introduced the “Rev.’—and then corrected himself, 
amid laughter—Edw. J. Cattell, always a favorite with the Tri- 
Staters. 

Mr. Cattell was in fine fetter. He said the trouble with most 
of us is that we are too much like the old Methodist minister, the 
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knees of whose pants were shiny from praying and the other side 
from backsliding ; and he then went on to show that we are dis- 
tinctly on a better business basis today than we have been in the 
past twenty years, and he predicted that six months from now 
things would be humming along. And he said he came to this con- 
clusion after having traveled in 37 states of the Uniop and talked 
to over 20,000,000 people; but, he said, it does not look right to go 
out into the country and see ten $10,000 experts sitting upon a 
fence telling one poor farmer, who cannot earn $400 a year, how to 
grow his crops; that there hag been too much experting and not 
enough working. He said there is never a year when food does not 
rot in one corner of our country, while another section goes under- 
fed, due to faulty distribution. 


CATTELLISMS 


If there is anyone who can tell a better joke in a more appro- 
priate way than this same E. J. Cattell, we have not met him, 
heard of him, nor read of him. He told many of his old ones and 
a flock of new ones this year, among them these: 


While at breakfast this morning I ordered my eggs boiled, and 
when they were brought on, the waiter noticed that I was not 
much pleased, and asked: “Weren’t they boiled long enough?” And 
I answered: “Yes—not soon enough.” 

He said a stock salesman tried to interest him in a company 
that is going to graft doughnuts onto rubber plants and raise 
auto-tires. 


Pride in our native State, city, etc., is very commendable, he 
said, but sometimes it can be overdone. Recently he said he was 
trying to entertain a famous Englishman, and to do so showed 
him around the city and pointed out the big buildings, remarking 
upon the short space of time in which they were erected. But it 
made no impression upon his guest. So, finally coming to the 
great Belleview-Stratford Hotel, which he knew took four years 
te build, he compromised with his conscience and said it was put 
up in six months. 
disgust and said they would have it put up in six weeks in Lon- 
don. Turning around the Englishman saw a great 26-story build- 
ing and asked what building it was, and Mr. Cattell answered: 
“I don’t know; it was not there this morning.” | 


Mr. Cattell said we had nothing upon which to base our pes- 
simism. He said if 50,000,000 people in this country would put 
away a dime a day for one year, that would not only pay the in- 
terest upon our whole indebtedness, but the principal itself, and 
yet men let that dime blind them to the greatest opportunities that 
were ever presented any nation. 


In thanking Mr. Cattell for his address, President Stevens said 
that optimism was no doubt right and proper, but that he thought 
the canners should be as conservative in their contracting for acre- 
age in 1922 as they had been in 1921. He then very happily intro- 
duced Mr. James Moore, Vice-President of the National Canners’ 
Association, and also Vice-President of the New York Canners, 
Ine., saying that Mr. Moore would undoubtedly make one of the 
best Presidents the N. C. A. has ever had. 


CO-OPERATION THE ALL-ESSENTIAL 


That was not the title of Mr. Moore’s address, yet it might 
very well have been. After a few introductory remarks, in which 
he said he had no set address, but intended to speak as he would 
to the fellow-canners of his company, he said that he had not seen 
much business ability about the canned foods industry this year. 
“Ours is not an independent industry,” he said, “but an insignifi- 
eant branch of the agricultural industry, and that industry has 
been more severely affected than any other since the Armistice,” 
and he went on to say that times of trouble are not the times for 
men to try to go it alone, but the time when they should co-operate 
in the closest possible manner. And he reminded his hearers that 
the farmers are getting together, and that the Government is help- 
ing them to do so. Mr. Moore said he is not troubled with the ques- 
tion of distribution, not when he sees that the average pack of 
tomatoes is less than 15,000,000 cases, or the equivalent of one can 
problem in this. That we are not manufacturers of the right sort ; 
problem in this. That we are not manufaceurers of the right sort ; 
that we know nothing of intelligent distribution and sales. We do 
seem to be manufacturers of curios, but that they threaten to be- 
come antiques. The whole question, he said, is of inefficient, in- 
adequate marketing of our products, and he asked: “Are we to 
go on under individual, competitive, cut-throat methods while all 
around us the others organize and co-operate? Or are we going to 
make some united effort to stabilize our industry?” 

The Warehouse Corporation of New York State, with a capi- 
talization of but $100,000, came to the rescue of the canners of that 
State when most needed, and the U. S. War Finance Corporation, 
which is now functioning, is ready and willing to assist the can- 
ners everywhere if they will take the proper steps to get this assist- 


The Englishman looked at it, turned away in. 


| 
| 
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EVERY SELLER 
OF CANNED FOODS 


should provide his salesmen with a copy of 
“How To Buy and Sell Canned Foods”’ 
By J. A. Lee. 
It tells the qualities, styles, brands, meth- 
ods of packing, veriations in canned foods, 
and will enable them to talk intelligently 
on this important subject. 
Price $2.15 with the order. 


Published by 
THE CANNING TRADE 
Baltimore. 


“The jobbers’ text book on Canned Foods” 
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ance. This meaiis the proper organization, the production of goods 
of such a character and so handled as to make them worthy of the 
market, and of confidence so that they will always be an asset and 
not a liability. 

He said the New York Dairyman’s League is working finely; 
is marketing between two and three million dollars worth of dairy 
products each month; fixes prices upon raw milk based upon con- 
ditions, and he said the condensed milk industry of that State was 
pretty nearly bankrupt until the League began to function, and 
the the condenseries of other States said the New York canners 
would be dried up and driven out of business. Just the reverse 
has happened—the New York milk condensers are prospering while 
some others are on the rocks. 

In addition to this, the people must be told about canned foods. 

They are not eating canned tomatoes because they are not think- 
ing about canned tomatoes. They have too many advertised foods 
kept constantly before them, and if canned tomatoes want their 
share they must’ go and do likewise. When the orange men of 
California find the demand falling behind production, they go out 
into the field and by advertising bring the demand above produc- 
tion. The comsumption of prunes is five times as large as it was 
a few years ago, and they are doing the same thing with raisins, 
not waiting for the people to come and find them, but going to the 
people. Take baked beans, which is not a perishable product. The 
demand and consumption of this article fell off to a low point 
during the war because advertising was stopped. Now they are 
busy again with their advertising, and the consumption is rapidly 
mounting. Yet tomatoes have more intrinsic value than any of 
these, the speaker showed, but they are not im demand because we 
are not using the proper marketing methods. . 
“If the farmer can go into business,” he said, “are we to go 
out? Are we going to continue to wait for some general crop fail- 
ure in every part of the country to clean out our warehouses? 
Such crop failures never do you any good, because before the 
market reaches the high-profit point you have parted with your 
goods, and you have to watch the other fellow make the money.” 

Suppose you pooled 20 to 40 per cent of your production, prop- 
erly packed and graded, he said, and then collected an advertising 
appropriation of 5c or even 10c per case on this quota, do you 
think there would be any question about cleaning up the market? 
The situation would be relieved at once. 
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TOMATO 


Price $9.00 per pound — 


Landreth” 
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You are not justified, he told them, in doing nothing; you must 
work harder and spend more, and limiting production is not always 
advisable, unless you mean to do nothing in the way of co-opera- 
tion in the marketing of your goods. 


Mr. Moore said the canners can legally go far enough to pro- 
duce the desired results without transgressing the laws, for the 
public will benefit in better goods, at better prices. Standardize 
the products and then properly merchandize them through the ex- 
isting channels of distribution, is Mr. Moore’s advice. He said 
when the prices on tomatoes go up next spring we will not hold 
the tomatoes; the fellow who has the effective distribution method 
will have the tomatoes and make the money. 


_“T want to see practical co-operation in the canning industry,” 
he said. A prgoram of expenditure is feasible, he said, necessarily 
not of pennies, but of dollars, and it will save every participant 
money, and there will be no trouble if all will work together. The 
housewife will pay 20c for a can of good tomatoes packed in the 
Tri-States, if it is offered her in a way that she can know she is 
getting good goods, and provided the goods are nyerchandised intel- 
ligently and not dumped. And this would shut out speculation. 

Great applause followed Mr. Moore's talk, and the Chair 
warmly thanked him. Mr. T. E. Dye, of the Corn Price Associa- 
tion, asked the privilege of the floor, and after congratulating Mr. 
Moore and urging the members to take home the need of real co- 
operation, he asked the corn canners to meet him after the meeting. 

A rising vote of thanks was extended to Mr. Moore upon Sec- 
retary Dashiell’s motion to do so. 


THE ELECTION 


The Committee on Nomination reported as follows: 

President—William Silver, Aberdeen, Md. 

Vice-Presidents—New Jersey, Wallace Roberts; 
Clinton Reckords; Maryland, Hall Wrightson. 

Secretary-Treasurer—C. M. Dashiell. 

Executive Committee—New Jersey, Allen T. Stevens and Sam- 
uel Watson; Delaware, Walter O. Hoffecker and Harry L. Cannon; 
Maryland, Harry P. Strasbaugh, John M. Swing, Otto S. Langrall, 
H. B. Messenger and John B. Roberts. 

The Auditing Committee reported that they found the accounts 
correct in every particular and well kept. 


Delaware, 


VARIETIES OF TOMATOES. 


THE $9.00 
DELAWARE BEAUTY........... 5.00 
LANDRETHS’ RED 4.50 
LANDRETH’S TEN TON........... ......... 3.50 
OTHER SEEDS 
Beet Cucumber Cabbage Pumpkin Squash 


Okra Spinach Caulifiower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 
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BRISTOL, PENNA. 7 
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There will be in operation at the Louisville 
Convention a sealer that once installed will end 
your sealing troubles, the 


BLISS No. 81 DOUBLE SEAMER 
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semi-solids. _ 

Just ask a packer who hie used one and you 
will be using one next season. 

Step into our booth and look it over. 


E. W. Bliss Company 
Main Offices: BROOKLYN, N. Y., U.S. A. 
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THE RESOLUTIONS 


The Resolutions Committee reported, through its chairman, 
Mr. F. A. Torsch, as follows: 

(1) Wuereas, Prevailing transportation charges on canned 
foods and also on tin cans impose a heavy and an oppressive bur- 
den upon the producer and the distributor and the consumer of 
eanned foods, it is hereby 

Resolved, That the attention of transportation companies is 
directed by this Tri-State Packers’ Association to the burden of 
which complaint is here made, to the end that such reduction in 
rates of freight shall be made as will have the effect of removing 
that burden, for it is insisted that canned foods, inseparably asso- 
ciated with farm products and being indispensable to the keep 
and to the comfort and convenience of the people, shall be made 
accessible to the people at the very minimum of distributive cost ; 
therefore, be it further 

Resolved, That transportation companies shall be reimpressed 
with the importance of the peculiar claims which canned foods 
and the component elements thereof have upon them, and be in- 
voked to make such changes or modifications in existing schedules 
as will help the restoration of canned foods to their proper place 
in the ecenomy of the people. 

(2) Wuereas, The distribution of canned foods is impeded by 
ecnditions growing out of excessive production costs, it is hereby 

Resolved, That this Tri-State Packers’ Association exert what- 
ever influence it may have, to the end that production costs of 
whatsoever kind shall be so reduced as to relieve the canning in- 
dustry of the burden thus imposed upon it, and imposed no less 
upon the ultimate consumer of canned foods, because it is felt that 
prevailing prices for tin containers greatly conduce to the continu- 
ance of the burden herein referred to; therefore, be it further 

Resolved, That a copy of this resolution be transmitted to man- 
ufacturers of tin containers in order that they may be afforded the 
opportunity to co-operate with this Tri-State Packers’ Association 
in the effort it is making to re-awaken the interest of the people 
in canned foods through the medium of lower prices at which it is 
urgently desired they shall be made accessible to the people. 

(3) Resolved, That the attention of the National Congress be 
ealled to the matter of potash, which is so vitally essential and 
indispensable to the farming industry of the country, and that it 
should be admitted free of duty. 

(4) Wuereas, The Maryland State Horticultural Society at 
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its annual meeting in Baltimore, to be held January 12th, 1922, 
proposes to discuss a marketing plan for farm products, including 
tomatoes, and has requested that representatives of the canning 
industry be present at their meeting; therefore, be it 

Resolved, That a committee of this Association be appointed 


to confer with the members of the Maryland Society on the above ° 


subject on the date named. : 


(5) WHereas, There are convincing proofs that canned foods 
are not enjoying that measure of attention from the people which 
they are entitled to receive; and, whereas, it is desired that vigor- 
ous measures shall be resorted to through which the return of the 
people’s interest in canned foods shall be accomplished, be it 

Resolved, That the Tri-State Packers’ Association go on record 
as being in complete agreement with the purposes and the ends of 
National Canned Foods Week, and that it commend that effort 
and its praiseworthy objects to the friendly attention and the 
substantial support of canners operating in the Tri-State territory. 

(6) Resolved, That a vote of thanks be tendered to our host, 
the members of the Canning Machinery and Supplies Association, 
National Food Brokers’ Association and allied industries, who have 
so liberally provided for our entertainment in the excellent dinner 
on Thursday night, together with the fine musical program and 
other features of a high order, and extending these thanks to the 
speakers who have so ably addressed our meeting. 


F. A. TORSCH, Chairman ; 
EDWARD PRITCHARD, 
_W. O. HOFFECKER. 


There being no further business to come before the meeting, 
it adjourned. 


THE BIG BANQUET 


He said he would, and he did it! We take our hat off to the 
Get Together Committee, with “Bob” Sindall as the ringmaster 
of the big show, for he said he was going to spring a genuine sur- 
prise on all of us—and HE DID. 

Thursday evening, December 15th, had not reached 6:30 P. M. 
in its life before the crowd began to gather around the doors of 
the Gold Banquet Room of the Adelphia Hotel like summer board- 
ers around the dining-room; door of an American plan hotel. This 
is a big room, and it was filled with round tables holding about 
ten to twelve—depending upon the packing ability of the circle—- 
and it was not long before every seat was taken, and the long 
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SOUTHERN CAN COMPANY 


Baltimore 


“Southern Service Stands the Strain.” 
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This Name Stands for 


“Efficiency in the Canning Plant.’ 


The performance of Kook-More 


Koils, the Indiana Pulper and 


Pulp Finisher and other Lang- 
senkamp products establish a 
new standard for canning plant 
equipment. When in need of 
anything for the canning plant, 
always consult 


F. H. LANGSENKAMP 


INDIANAPOLIS, UV. S. A. 
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_ THAMES STREET 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam. or open bath process. 
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SBA pIpue]ds B puB JO JAOJUIOD 


‘dn yonij3s Bajseqo10 oy} peysmsuyy. 


it takes a large number of waiters to serve a banquet of this kind, 
and the hoteh had supplied plenty—the regular “wop” variety, 
sub-headwaiters, headwaiters and a super-headwaiter, we presume 
he was called. This latter functionary supervised everything; saw 
that the waiters served everyone promptly, waited upon the tables, 
in instances, himself, but was overzealous in his attentions. He 
did not hesitate to curse the waiter out if any evidence of com- 
plaint was shown, but if the diner had anything to say, he 
squelched him, too, in no uncertain way. This “got the goat” of a 
good many, and particularly some at the guests’ table, to whom he 
was rude, if not insulting. And then he became suspicious that 
one table, in particular, had “something to drink” about them, 
and he fairly “balled” them out, reminding them that it was 
against the law, and that at the first sign of it he would throw 
them “ouid,” for his accent was distinctly German. And he 
marched between the tables muttering this threat, but loud enough 
for those near to overhear him. He seemed to pass most of his 
time around or in front of the guests’ table, probably that he 
‘wanted to see that they were well and carefully served; but they 
as a result, got most of this undertone rumbling, and they grew 
indignant, more and more every minute, and, as can be supposed, 
there were a good many throughout the room who were loud in 
their protest at his officiousness. It finally got so bad that there 
was a demand to know what he meant, who he was, etc., and it 
was whispered that he was a new headwaiter, just put on that 
day, and many came to the conclusion that he was a prohibition 
agent, because of some disturbance at this banquet last year—but 
they thought he must be half drunk himself. Finally there were 
loud demands that he be taken out of the room, for he was spoil- 
ing the evening, which had not yet well begun. Finally Mr. R. A. 
“Bob” Sindall, who felt responsible for the evening, jumped to his 
feet and called to the man to leave the room, and, failing to get 
this, then asked the hotel manager to be called and have the man 
removed. The manager was soon there, and the headwaiter, 


planted right in front of the guests’ table, refused to leave, and 
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when finally taken hold of by the house detective and the man- 
ager and others, begged to be allowed to say one word. Amidst 
the din to “throw him out” there was someone who asked that 
he be allowed to explain himself. This was done, and he said: 


“I was hired just this morning, and now I’m fired (all in 
German accents), and it’s all on account of these Bolshevick wait- 
ers, who want me to join their union, and I won’t do it. Let me 
tell you: I was once a canner myself, and now I’ve got to wait on 
this bunch. I had a small cannery down the Shore and tried to 
pack good goods, but I never could make any money, no matter 
how hard I worked.” ‘They tried to rush him out at various 
times, but he begged to be allowed to finish, and there was a very 
general demand that he be allowed to do so. “The brokers robbed 
me the can men took away every cent I could get, and the ma- 
chinery men—there was one fellow, Bob Swindle, I dink his name 
vas, what sold me good-for-nothings machines, and it was just one 
drouble after another, and then I had to look for a job, for I got 
a big family and they have to eat. And I just got this job, and 
now [I am fired, just before Christmas, and what will my family 
do?” he ended in almost tears. Well, this kind of changed mat- 
ters, and one after another in various parts of the banquet hall 
tried to speak, and finally one man got the floor and declared that 
he thought the demand for his expulsion an outrage, that it was 
prompted by the waiter’s evident German accent, and some few 
others were on their feet likewise demanding that he be allowed 
to stay. The mass, however, was against him, and called for an 
end of the trouble, and that he be taken away, and they started 
to lead him out, and all breathed more freely. But a titter began 
to spread, and finally broke into a laugh, lead by this super-head- 
waiter himself, and then this “Bob” Swindler grabbed hold of 
this waiter and introduced him as “one of our own’—Charley 
Crockett, of Baltimore—and there was an immediate subsidance 
of the vociferous and faces began to take on sheepish looks— 
“sold for a cent,” as it were. The surprise had “came.” Mr. 
Crockett and his ringmaster deserve much credit, and they will 
not soon be forgotten. 


An enjoyable vaudeville was interspersed with the courses, 
and songs were sung en masse, the sprightly orchestra compelling 
all to sing.. This over, the “flow of soul and feast of reason” was 
called for. 
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President of the N. C. A., H. P. Strasbaugh, was introduced 
as a former President of the Tri-State, and he made a rattling 
good address. He took as his subject the motto on the menu card: 
“Be Honest If You ‘Can,’ otherwise your patrons will buy their 
canned foods elsewhere.” € 
industry, he said, and he begged the canner to show plainly the 
quality of the goods in the can on the label. He showed in a 
clear way that the individual Association can no better stand alone 
than can the individual canner; that the industry needs a National 
Association, and that it should be supported by every man in the 
business. Thé reason the big advertising campaign failed was be- 
cause it was not properly supported, he told his hearers, but that 
under the new membership plan the Association is being well 
supported, and is self-sustaining today, but that every worth-while 
canner should have a share in its work, and the others were not 
wanted. He branded in no uncertain terms the poor goods packed 
and distributed, and he visited the harm they do upon the heads 
of their producers, distributors and all who took part in thus de- 
faming the industry. And he took occasion to urge all to have 
a part in Canned Foods Week. 

President Stevens then called upon Mr. George W. Cobb, 
Assistant Sales Manager of the American Can Company. Mr. Cobb 
said that when “Davvy” Crocket (the super-headwaiter) said he 
had been a tomato canner and had sunk to the level of a waiter, 
he (Cobb) was completely disarmed, and he believed him genuine 
for it seemed so natural. He said while he was coming down on 
the train a man rushed into the coach with a small glass in his 
hand and asked if anyone had any liquor, as a lady had fainted. 
Upon a good Samaritan answering, the man filled his glass, then 
“tossed it off” and said: “I thank you; it always makes me nerv- 
ous to see a lady faint.” He said the present condition of many 
manners reminded him of the old lady who first saw a trolley car. 
It was the first run in her town, and all assembled to see the 
event. This old lady said: “It will never go.” But when it started 
and ran along smoothly, she said: “It will never stop.” 

Mr. Cobb expressed it as his opinion that we have seen the 
worst of the bad times, and that he looks unon the coming year 
with great hopefulness. He did not regard it as a year for gam- 
bling, but one in which good, hard, earnest effort would produce 
results in profits. The prospects are good, he said, which reminded 
him of the man who rushed into his bank and demanded a loan 
of $500. The cashier said, “Yes, but not so quick, Mr. Man,” and 
the borrower simply answered, “Quick, give me the $500,” and the 
banker asked, “What security or collateral have you?” and the 
man answered, “Four aces, and the game's on upstairs.” 

Closing, Mr. Cobb urged every single canner to get behind this 
Canned Foods Week, and told each one to make it his personal 
business to see every wholesaler and retailer in his section and 
urge them to feature Canned Foods Week. This is the kind of 
personal co-operation that is wanted and which no canner can 
refuse if he knows what is good for his own. business. This should 
be done just previous to Canned Foods Week, which is March 1st 
to 8th, 1922. 

President Stevens thanked the Get Together Committee for 
the excellent entertainment and the speakers, and the banquet 
closed. 


The contributors to this banquet, composing the Get Together 
Conmmittee, were as follows” 


YOUR HOSTS 
Can Manufacturers 


American Can Company Metal Package Cerporation 
Atlantic Can Company Southern Can Company 
Continental Can Company W. W. Boyer & Company 

Machinery and Canning House Supplies 
Ayars Machine Company F. H. Langsenkamp 
E. W. Bliss Company Link Belt Company 
Burt Machine Company Max Ams Machine Company 
Chisholm Scott Company McKenna Bros. Mfg. Company 
Chicago Solder Company Morrall Brothers 
Huntley Manufacturing CompanyPeerless Husker Company 
Frank Hamachek S. O. Randall’s Son 
Hazel-Atlas Gass Company A. K. Robins & Company 
Invincible Grain Company Sprague Canning Machinery Co. 
Fred. H. Knapp Company C. J. Tagliabue Mfg. Co. 

Zastrow Machine Company 
Brokers 

Thomas J. Meehan & Company 
Charles C. Miller & Company 
I. H. Nester & Company 
North & Dalzell 
J. M. Paver Company 
Thomas E. Perry, Jr. 
Thomas oberts & Company 
W. E. Robinson & Company 
William Silver & Company 


Cc. W. Baker & Sons 

A. C. Clark Company 

E. A. Colbey and Company 
Colbert Brokerage Company 
Comly, Flanigan Company 
U. H. Dudley & Company 
Easton Commission Company 
N. H. Fooks & Company 
Hanna & Smith 


The fooled consumer hurts the whole - 
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T. A. James & Company 
Jessups & Roberts 

Howard E. Jones & Company 
S. H. Levins Sons 


A. W. Sisk & Son 
Walter J. Townsend & Co 
Warmington & Timms Company 
Jos M. Zoller & Company 
Labels 
H Ganse & Brother Simpson-Doeller Company 
Karle Lithographic Company U. S. Printing & Lithographic 
R. J. Kittridge & Company Company 
The Nivision-Wieskaof CompanyAmerican Label Company 
Stecher Lithographic Company 


Seeds 
John H. Allen Seed Company Leonard Seed Company 
J. Bolgiano & Son Jerome B. ice Seed Company 
Everett B. Clarke Seed Co. D. Landreth Seed Company 
Insurance 
Lansing B. Warner, Inc. 
Mercantile Agencies 

O. L. Molter and Harry Ford of 

Bradstreet R. G. Dunn & Company 

Paper and Twine 
Hubbs & Corning Company 


Boxes 
Hinde-Dauch Paper Company nn“ Container Company 
t 


Worchester Salt Company Colonial Salt Company 


.NOTES AND OBSERVATIONS 
(Gontinued from page 6) 


A special “Fare and one-half” rate will be given as 


follows: 
Regular one-way $24.59 
Half fare for return......... 
Total railroad fare........... «-. $86.89 
for lower $ 7.50 
Extra for upper berth..... ere ee 6. 


Be prompt in making reservations—‘Lowers” will 
be allowed those who first respond. Be sure to add cost 
of berth to railroad fare. 

The Baltimore and Ohio Railroad Company will 
operate one of their high-class dining cars, providing 
both a la carte meals and their regular $1.25 meal. 

Of course should we not secure sufficient reserva- 
tions to make up the complete train, it will tnen be neces- 
sary to arrange for one or two special cars, same to be 
attached to regular scheduled train, though there is no 
question but what we can secure sufficient reservation 
to carry our own train, and we ask for your co-opera- 
tion not only insofar as the attendance is concerned, but 
that you advise the chairman promptly so that the vari- 
ous details may be completed most expeditiously. 

Delegates to the convention from adjacent States 
are invited to join our party. Advise the committee in 
event of leaving Baltimore with us, and everything pos- 
sible will be done for your comfort, 

... Send your reply in at once—it will mean that you 
will be given choice reservation and that the work of 
the committee will be reduced to a minimum. 

THE COMMITTEE— 

JAMES F. COLE, WM. E. LAMBLE, 

HARRY W. KREBS, ROBERT A. ROUSE, 
ROBERT A. SINDALL, 

Chairman, 116 Market Place, 

Baltimore, Md. 

Guessing Contest at Milwaukée—At the convention held 
November 7th, 8th, 9th and 10th, at the Milwaukee Auditorum, 
many friends tried to figure out and guess how many dried peas 
were contained in the large “Northwestern Label Can.” Hun- 
dreds upon hundreds of canners and their friends registered their 
names and the quantity of peas they believed were in the can. 
After the exhibit the peas were counted and it was found the 


can contained 18,506 peas, and the nearest guessers were the 
following: 


1. Mr. Walter F. Kieckhefer, Milwaukee, Wis. 
1. Mr. Fred Winchell, Waukesha, Wis. 
2. Mr. Math. Huerth, Sauk Cty, Wis. 
8. Mr G A Dodd, Milwaukee, Wis ~ 
4, Mr. Frank Tesch, Chilton, Wis. 
5. Mr. A. Langkamp, Watertown, Wis. 
6, Mr Wm. Kieckhefer, Milwaukee, Wis. 
7. Mr. C. A. Ladwig, Watertown, Wis. 
8. Mr J. R. Brown, Rochelle, Ill. 
Each received an appropriate prize. 
The Northwestern Litho Co., who conducted the contest, 
specialists in the manufacture of canners’ labels. 
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Leonard’s 


The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 
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“RE NNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 


KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2638 Beston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE - MD 
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Louisville Convention 


News 


JANUARY 16-2I1st, 1922 


Ill meet 
ou at 


PASSENGER ASSOCIATIONS GRANT LOUISVILLE RATES 


Advices have been received that certain railroad passenger as- 
sociations have granted a special fare and a half rate to members 
and dependents of members’ families attending the Fifteenth An- 
nual Convention of the National Canners’ Association, Canning 
Machinery and Supplies Association and National Food Brokers’ 
Association, to be held in Louisville the week of January 16, 1922. 

Already the Central, Western and Southeastern Passenger As- 
sociations have authorized the special rate. The Eastern and Trans- 
Continental roads are yet to be heard from. There is every reason 
to believe these roads will also grant the concession. 

Under the arrangement, going tickets will be sold from January 
12th to 18th, inclusive, except in certain sections of the Wetsern 
territory, where the stipulated time extends from January 11th to 
17th, inclusive. For the purchase of tickets, identification certifi- 
eates will be required. These certificates are now being printed, 
and will be sent to members of the three trade associations at the 
earliest possible date. 

Members who will travel via routes not mentioned above should 
apply to their local ticket agents for information. 


EXHIBIT SPACE AT LOUISVILLE 


We are again calling attention to the very generous offer of the 
machinery men, inviting those who are members of the National 
Canners’ Association or affiliated organizations to exhibit in Ma- 
chinery Hall each evening during the Louisville Convention. While 
eanners have shown considerable interest and appreciation, never- 
theless the machinery people are anxious to hear from the canners 
at the earliest possible time. 

The plan is a simple one. All booths in the hall will be built 
with a 12-inch counter around the aisle rail. During the day these 
counters will be bare, but at 6 o’clock they will be turned over to 
the co-operating canners, who will place on the counter a display 
of the finest goods under their own labels, and when, at 7 o’clock, 
the doors are thrown open to the people of Louisville, the exhibiting 
canners will endeavor to secure orders to be delivered through the 
local retailers. 

The space in the hall will be absolutely free to canners who 
are members of either the National Canners’ Association or its 
affiliated bodies. This includes both the National Pickle Packers’ 
Association and the National Preservers’ Association. The total 
cost to the exhibiting canner, in addition to his usual convention 
expense, will be the express on a few cases of samples, and the 
amount of money that he may care to spend in local advertising 
of his brands that week, or doing missionary work among the retail 
stores the preceding week. 

The canners wishing to exhibit are, therefore, requested to 
send in applications for space immediately to John A. Hanna, Sec- 
retary of the Canning Machinery and Supplies Association, Cadiz, 
Ohio. 

Suggestions Re Canned Foods Week—lIt has been sug- 
gested in connection with Canned Foods Week, March 1st to 8th, 
1922, that all canners immediately write to brokers and wholesale 
grocers with whom they have had dealings, setting forth that they 
are deeply interested in the week. 

Furthermore, it is suggested that each canner urge the whole- 


sale grocers through whom he distributes his products to discuss 
the subject of Canned Foods Week with their salesmen, who, in 
turn, should be asked to visit the retailers and urge that each re- 
tailer make a special window display of canned foods March ist 
to 8th. 

The further suggestion is offered that the window display be 
made up with an assortment showing what a dollar could buy in 
canned foods in 1921, or, perhaps, 1920, as compared with 1922. 

Very truly yours, 
NATIONAL CANNERS’ ASSOCIATION. 


MARYLAND GOING IN FOR CO-OPERATIVE FARM 
OPERATIONS 


The new attitude of the business man to the farmer, the im- 
portant part that agriculture is playing in national legislation, pro- 
posed Maryland laws bearing on the farming industry and details 
of the recently organized State-wide purchasing corporation will be 
among the important subjects discussed; by leading speakers at the 
annual meeting of the Maryland Agricultural Society and affiliated 
organizations at the Southern Hotel, Baltimore, January 10 to 12. 


The program for the joint sessions of the conference, as com- 
pleted and announced by Dr. Thomas B. Symons, Secretary of the 
organization, includes the following speakers” A. S. Goldsborough, 
of the Baltimore Merchants and Manufacturers’ Association, on 
“The Natural Brotherhood of the Maryland Farmer and the Balti- 
more Business Man”; Senator Irvine L. Lenroot, of Wisconsin, on 
“Some Phases of the Agricultural Problem”; Senator T. H. Cara- 
way, of Arkansas, on “The Farmer’s Viewpoint of Legislation” ; 
Gray Silver, Washington representative of the American Farm Bu- 
reau Federation; Governor Albert C. Ritchie; State Senators Or- 
lando Harrison, Frank W. Mish, R. S. Snader and 8. L. Byrn; Dr. 
A. F. Woods, president of the University of Maryland; C. E. Bryan, 
president of the Agricultural Corporation of Maryland; J. H. Kim- 
ble, of Port Deposit, and D. G. Harry, of Pylesville, now president 
of the Maryland Agricultural Society. The address of welcome 
will be by Mayor W. F. Broening and the response by R. D. Sloan, 
of Lonaconing. 

The joint sessions will be held Tuesday, Wednesday and Thurs- 
day afternoons and on Thursday morning, when officers will be 
elected. Meetings of the affiliated organizations will be on Tuesday 
and Wednesday mornings. A theatre party for Wednesday evening 
has been arranged for all members of the organizations by the 
Merchants and Manufacturers’ Association. 


NO BREAKS-NO LEAKS 


Every Caldwell Tank is machine-planed 
and jointed—properly. The Caldwell Cy- 
press Tank swells just enough to make it 


virtually a solid piece of wood, thorough- 
ly leak-proof. True, tight, and properly 
braced—there is no possibility for bulges 
or breaks. 

Caldwell Tanks are built by men who 
have been making superior tanks for over 
30 vears. 

Send for Catalogue 
W. E. CALDWELL CO. 
INCORPORATED 
2310 BROOK ST. LOUISVILLE, KY. 
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Label Pastes 
For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. i oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
— in any weather. All ready 
‘or use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMVULD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
Paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


j All of the above preparations are packed in 55-gal. casks. 33-gal. 
/ barrels. 10-gal. kegs and5-gal. kegs, 
CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will notstain. Can be usedon KNAPP or- 
other labeling machines. 

Packed in 300-lb. barrels, 150-lb. barrels, 100-Ib drums, 50-lb-drums 
25-Ib. drums, 10-lb. bags. 
ARABOL WHEAT PASTE Made up with cold water. Two 


POWDER. 
pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-Ilb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


<3 DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 
handle, 


San Francisco 


“PIGS IS PIGS” but ? ? ? 


You go out and you buy two, they look alike, you feed them 
alike, care for them alike and by-and-by they grow up. One goes 
to the butcher’s block, and the other brings home the prize-winning 
blue ribbon that names him - - - 


- - - KING OF THE DUROCS 


IN PLANTS AS IN ANIMALS. 


A canner buys two cars of Peas, it all looks alike; he plants it 
alike, cares for it alike, it has the same soil, sunshine and moisture 
and yet, from one lot he gets an even crop, a bountiful yield and a 
splendid pack of 


- - - ALASKAS. 


While the other brings forth a ragged crop, a disappointing 
yield and an indifferent pack of 


- - + ALAS WHAT? 


Main office; 
Chicago, U. S. A. 


BLOOD TELLS 
326 W. Madison St, 
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PUBLISHED EVERY MONDAY: BY 


THE TRADE COMPANY 


A. I. Manager and Editor 
Baltimore. and Sts., Baltimore, Md. 


Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 
Extra copies, on 10 

ADVERTISING Rates—According to space and location. 

Make all Drafts or Money Orders payable to THr TRADE Co. 

Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters wil] be ignored. A. I. JUDGH, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, DECEMBER 26, 1921 


EDITORIAL JOTTINGS 


Saw “Ol’ Timer” at the Tri-State meeting, and his answer to 
what he thought of the meeting was “Umph!” 


Some of the hyper-critical, we suppose, will accuse us of “pad- 
ding out” the Convention report, and elsewhere, with the “jokes” 
and to a general handling of this week’s offering in a light and 
merry manner. Well, was there ever a more appropriate time of 
the year than the present to me “Merry”? We hope you are on 
this official Christmas day, as well as on the day just passed. 


And when you look at all the good things promised in the 
New Year, and when you note the real substance to these prom- 
ises, that there is every good reason to expect business to be good 
during the whole of 1922, why should you not be merry? And 
come to the New Year in a Happy frame of mind? 


The man who is not filled with a large measure of firm de- 
termination to put off his fit of “blues,” to arouse himself from 
his lethargy, to the fact that the “easy times” have passed, and 
that if a man will but work hard, work well and keep persistently 
at it. that success will crown him in 1922, we say the man who 
is not doing this is hurting himself. 

If everybody thinks “blue,” talks “blue” and puts on an ex- 
pression of woe-begone hopelessness, how can we help but have a 
perfect miasma of fear and wretchedness? We certainly are not 
given to over-optimism, and we have, in fact, no use whatever for 
the super-optimist who merely calls for cheers without reason or 
eause; but in our industry how could the future possibly look 
brighter? We go out of this year with the lightest pack of carry- 
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over goods ever strapped upon our backs, and the packs of 1921, 
even if not a case had been distributed up to this time, would not 
see us through the year’s demands. But not only have the large 
earry-overs, which have acted like a wet blanket upon this industry 
for years, been removed through consumption, but a vast quantity 
of the 1921 pack has passed into consumption—mark you, consump- 
tion, not onto the shelves of retailers or the floors of wholesalers. 
The manner of buying indicates this beyond a doubt, and the re- 
ports of both wholesalers and retailers bear out this fact. It 
makes little difference how light consumption may be during the 
whole of 1922, it cannot help but eat up every can of canned foods 
now in existence. We have reached that point in spot supplies 
where this may be said without fear of contradiction. So in that 
respect the slate will be clean. 


The prices of cans, cases and all materials going into the pro- 
duction of the goods in 1922 promise to be such as to insure that 
year’s pack going to the public in a most acceptable way. So far 
as the market is concerned, everything is of the brightest for the 
eanner. There is work for the canner to do, and that is the only 
uncertain feature about it. Will the canner do what he should? 
Vice-President Moore in his address before the Tri-State Conven- 
tion showed the urgent necessity of improved—“intelligent,” as he 
called it—merchandising. This has been drummed into the eyes 
and the ears of the canners for years, but it has been like water 
on a duck’s back—made no visible impression whatsoever. Still 


pag hope that it will soak through and make an impression 
in 


The New York Journal of Commerce took us to task in a 
satirical way recently because we advocated the proper and intel- 
ligent labeling of all canned foods, saying that we were trying to 
tell the wholesaler and the retailer how and what goods to sell. 
In the name of common sense what is the use trying to build up 
the consumption of canned foods, to extend the use of canned foods 
among consumers, if you do not first learn to tell them the truth 
about the quality of the goods in the can offered? Because the 
can is a can the buyer is forced to “buy a pig in a poke,” without 
seeing wht she is buying, and then the canners further complicate 
this by using labels which tell her nothing. Worse than that, the 
manner in which practically all labels are worded now permits the 
unscrupulous dealer to palm off on the public—not alone the so- 


ealled unknowing public, but every mother’s son of us—goods for 
better than they are. 


As an example. <A large canner in the office shortly after the 
article to which the New York Journal of Commerce refers ap- 
peared, related an experience with his own brands. He packed an 
“A” brand, which was the best; “B” brand was very good, but not 
equal to “A”; “C” brand was an ordinary standard ; while “D” was 
a second and “E,” as he himself said was not a second, nor a third, 
but really about a fifth; these two latter packed merely to meet 
competition in cheap buying. What was his surprice to see come 
in his own market basket a can of “E” brand for his own table! 
The storekeeper did not know him, so he ealled that day, and, 
pointing to the “E” brand, asked :“Is that pretty good quality?’ 
The grocer answered: “Oh, yes; that’s fine.’ “Is it as good as the 
“A” brand packed by the same house?” asked this canner. And 
the grocer answered: “Yes, just the same.” And the price, while 
slightly cheaper, indicated such. This is not a mere story, but an 
actual occurrence, and yet the industry wonders why it cannot be 
repaid for “quality” packing and why consumption does not in- 
crease. And when we point out the colossal foolishness of an in- 
dustry that permits its lowest goods to compete with its highest 
and urge that industry to make this obviously necessary correction, 
the great commercial daily of New York City “roasts” us. 

Will the canners do these two pieces of absolutely necessary 
work this year? If they wil! start them, we will promise greater 
improvement in their business than they even dared dream of 
today. 


“NAWTHIN’ DOIN’ ” 
Speakin’ of and Appertaining to the Recent Annual Meeting of 
the Tri-State Packers’ Association. 
(Contributed ) 


The article written by “Ol’ Timer,’ which appeared in The 
Canning Trade about two weeks ago, is now interestingly recalled, 
for that article made a very accurate forecast of the things which 
would happen at that meeting. “Ol’ Timer” predicted that nothing 
of material importance would happen at the meeting of the Tri- 
State Packers’ Association, and that is precisely what did happen— 
nothing—at least, nothing of material importance. “’Tis true, ’tis 
pity, and pity ’tis ’tis true.” There were two sessions, each, for the 
most part, stale, flat and unprofitable. Remarkable as it may seem 
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WHEN YOU WANT 
BETTER PEA SEED 


SEED WHICH IS DEPENDABLE AND 


PRACTICALLY CROP INSURANCE 
WE HAVE MODERATE SURPLUSES OF 


AND ALL STANDARD SWEET VARIETIES 
AT INTERESTING PRICES. 


NORTHERN GROWN TOMATO SEED 
A SPECIALTY 


ALL VARIETIES OF CANNERS’ 
CAMBRIDGE, N. Y. 


Correspondence Invited 


JEROME B. RICE SEED CO. 


Shipping Point for Peas, Beans and Corn, Detroit Mich. 


Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U.S. 
Canadaand France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS andgCHAIN ADJUSTERS 
ESTABLISHED 1880 
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the discussions which took place had to do with things in which 
the Association had no immediate interest. Mayor Hampton Moore, 
of Philadelphia, welcomed the delegates in a speech that consumed 
about fifty minutes, and the remainder of the first session was 
taken up by speakers who exhorted the canners present to yield 
their support to National Canned Foods Week. Mr. Stevenson and 
Mr. Silver, who spoke in advocacy of National Canned Foods Week, 
were followed by Mrs. Harris, of Betterton, Md., who commended 
the use of motion pictures as effective means by which the favor 
of the consumer might be attracted to canned foods. In the even- 
ing of the same day the banquet took place. And the banquet was 
well worthwhile. It need searcely be said that the banquet hall 
was crowded to capacity. Once again the Tri-State Packers’ As- 
sociation was the recipient of a rich bestowal of the hospitality 
for which the machinery and the supply men are famous. At the 
banquet there were still more speeches, but it is not recalled that 
anything was said about the Tri-State Packers’ Association and 
its laudable aims and purposes. But we proceed too rapidly; 
something was said about the Association; a plea in behalf of the 
extension off membership was made. But aside from the plea 
made for additional members, it is not recalled that the fortunes 
or the vicissitudes of the Association were adverted to. The sec- 
ond and concluding session of the annual meeting took place on 
Friday morning. There were two speeches, the first by Dr. Cattell, 
Statistician for the city of Philadelphia, and the other by Mr. 
James Moore, vice-president of the New York Canners, Inc., and 
’ vice-president of the National Canners’ Association. Mr. Moore’s 
speech was the piece de resistance of the meeting; it was a very 
urgent and altogether admirable plea for better merchandising 
methods among canners, and had a most peculiar appropriateness 
for the canners whom Mr. Moore was addressing. But, unless I 
am very greatly deceived, the net effect of Mr. Moore’s speech, pro- 
nounced the very best ever delivered at a meeting of the Tri-State 
Packers’ Association, was quite negligible. In spite of its timeli- 
ness, in spite of the urgent need to which it so strongly directed 
attention, Mr. Moore’s speech was an altogether profitless ad- 
venture. 
The speeches over, the election of officers took place. A Mary- 
lander, Mr. William Silver, of Aberdeen, was chosen to succeed 
Mr. Stevens, of New Jersey, in the presidential tripod. The Com- 
mittee on Resolutions presented its report, and it was immediately 
adopted. And the meeting adjourned. 
Thus began and thus ended the regular annual meeting of the 
Tri-State Packers’ Association. One is obliged to conclude that 
during the past year the canners of the Tri-State territory were 
most ingularly free from the difficulties with which cnners in 
many other sections of the country were more or less sorely beset. 
The canners did little or no talking; they were quite speechless. 
A Delaware canner ventured a few remarks in a matter that 
seemed to possess importance, but, whether important or not, the 
question which the canner from Delaware raised seemed to be 
‘without very serious interest for the other canners present. After 
listening to the earnest plea which Mr. Moore made for better 
merchandising methods among canners, one would have expected 
a very riot of action to follow; but only a dead calm was observ- 
able when Mr. Moore retired. Oh ,yes, there was a vigorous clap- 
ping of hands in compliment to Mr. Moore's really masterful effort, 
‘and there was also a very complimentary resolution adopted, which 
resolution placed a very high estimate upon the services which Mr. 
Moore had rendered; for the speech to which the canners had 
listened was quite the best to which the Association had ever 
listened. As for action, there was not any, not the slightest; nor 
is there likely to be. But Mr. Moore did not know—Mr. Moore 
did not know that the canners of the Tri-State territory are quite 
content with the methods they are now following. These methods 
have been in vogue during a long time; they go back to the very 
twilight days of fable—they are hoary with age. And so long as 
the canners who follow these methods are content with them, why 
disturb them? At a time when other sectional canning associa- 
tions are doing such splendidly constructive work for the canners 
in affiliation with them, it is, indeed, most lamentable that so little 
of really constructive or progressive effort should appear in the 
work of an associaion whose particular business is to solve the 
problems and to realize the hopes of that great canning territory 
in which the States of Maryland, New Jersey and Delaware are 
comprised. 
Is the situation in the Tri-State territory quite hopeless after 

all? Shall we have to admit that the canners of the Tri-State 
territory cannot be roused from the lethargy into which it would 
seem they have fallen? Shall we have to concede that a deadly 
blight has fallen upon the Tri-State canners and upon all their 
adventures, and that the wanning tendency to be observed among 
them is incapable of favorable change? But it isn’t as bad as all 
that—no, no, not as bad as all that! The Tri-State Packers’ As- 
sociation is not dead; but it sleeps, blissfully and serenely. Sec- 
tional canners’ associations elsewhere are prospering, some of 
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them wondrously,' and are doing splendidly constructive work for 
the canners' who encourage and support them. 

. “OV Timer” observed that he was not hopeful of the meeting 
recently held in Philadelphia. If he was present at the meeting, 
I have no doubt that his worst fears were realized. Let it be 
observed that no criticism, is intended for the estimable Secretary, 
who has served the Tri-State Packers’ Association with a faith- 
fulness, leaving nothing to be desired during all the long years 
since its formation. Were the Secretary supported after the man- 
ner that he should be supported, the canners of the Tri-State ter- 
ritory would be in position to point attention to an organization 
against whose methods and whose results no word of adverse crit- 
icism could be well directed. But that the meeting to which I am 
pointing attention was for the most part stale, flat and unprofit- 
able there cannot be the slightest doubt. Whereas “Ol’ Timer” 
was without hope, hope remains strongly present with me. Per- 
haps Mr. Silver will endeavor to make dreams come true. 
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Trading Very Dull—Salmon Advancing—Sellers Refusing Low 
Offers on Most Goods—Tomatoes Advancing— 
Fruits Display Some Interest. 


New York, December 22, 1921. 

Local trading for all descriptions of canned foods has been 
decidedly dull all week. However, there is nothing unusual about 
the stagnation of the market, it being Christmas week, which is 
always duil. Dealers report factors somewhat firmer for stocks 
than jobbers are; this is particularly true of some of the canned 
fish markets at the source, especially on the Pacific Coast, where 
dealers are holding out firmly for their prices on salmon, and some 
supplies are said to be entirely sold up. Word .reaches here from 
Seattle to the effect that chums are no longer obtainable at 90 
cents; those now in possession of the stock are asking $1.00, 
f. o. b, Seattle. Pink salmon are looking up, some sellers on the 
Coast asking 5 to 10 cents more than others. Future bookings 
for canned fruits and vegetables are negligible and as previously 
reported, no developments to speak of are looked for in this direc- 
tion until the National Convention in Louisville, next month. 
Some canned fruits move into cosuming channels at concessions, 
but the majority of descriptions have in the opinion of dealers, 
gone as low as they possibly can, and some sellers are refusing 
orders at buyers’ prices, firmly believing that business will take 
a turn for the better shortly after the holidays and that merchan- 
dise in their possession will grow into value during the next 
two, three or four weeks. . 


No. 10 fancy tomatoes have been moved up to $4.50 on the 
inside. Some sales are reported at $4.25, but no sales under the 
last named figure, as was the case a fortnight ago. For No. 3’s, 
Baltimore 1921 pack, f. o. b. factory, $1.40 to $1.45 is asked, while 
No. 2s bring 95 cents. Southern Standard 3’s are listed at $1.371% 
to $1.40. Asparagus meets with limited sale at $3.50 for Mam- 
moth, 10 to 15 cents less for large green tips; $3.50 for medium 
and $3.05 for small, while white tips mammoth, No. 1s square, 
bring $4.00; large, $3.50 to $3.60; medium, $3.40 to $3.45 and small 
$3.05. Peas are held at $1.25 to $1.30 for sifted Southern goods; 
50 to 60 cents’ for extras sifted, while fancy sweet Western and 
New York State No. 2s are quoted at $2.50; 3s, $2.10 to $2.15; 
4s, $1.85 to $1.90; 5s, $1.60 to $1.65. String Beans are neglected 
at $1.30 to $1.35 for cut G. R. N. 2s, with cut waxed 2s listed 
at the same price, while for whole white 10s, $7.75 is asked. 
Maryland lima beans 2s are held at $1.40 for standard pole, with 
small G. R. N. bringing $2.75 and medium green $2.25 to $2.30. 
Maryland spinach, 1921 pack, gets comparatively little attention 
at $6.50 to $7.00 for No. 10s, f. o. b. factory. Pumpkins meet 
with small sale at $4.75 for No.10 fancy, and $3.85 for No. 10s 
standard. 

California 1921 peaches are being taken by some consumers 
for Christmas sale at $3.35 to $3.50 for fancy; $2.35 to $2.45 for 
standard and $2.70 to $2.90 for choice; yellow free standard 
brings $2.25 to $2.35; yellow cling sliced was offered at $1.65 to 
$1.75 for choice and 10 to 15 cents under for No. 1s standard. No 
quotations are given for Maryland and Delaware 1921 pack. New 
York No. 10 apples are held at $6.00 to $6.50 and No. 10s Maine 
are 50 cents less. Some cherries are also taken for Christmas 
use at $4.00 for fancy California standard and $3.55 to $3.65 for 
choice. No. 2 sour pitted cherries bring $2.75. For California 
Bartlett pears, $2.25 to $2.75 is asked for standard to fancy goods 
and California 1921 pack plums are obtainable at $2.30 for fancy 
and $2.10 for choice. No. 10 standard Hawaiian pinepples bring 
$7.75 with Hawaiian sliced quoted at $2.50 for 214s Standard to 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. Rates upon application. 


You are unlikely to be interested every week, in 
If you fail to see and accept 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—One 10 h. p. upright steam engine; 
good condition; price $100. One 40h. p. upright boiler, 
inspected and approved for 100-lbs. pressure. Com- 
plete without stack. Price $125. These prices are f. 
o. b. car at Stewartstown, Pa. Address Geo. W. Devil- 
biss, Stewartstown, Pa. 


FOR SALE—One Knapp Labeler, Model No. 1918 
for No. 2 cans. This machine is electrically equipped 
and has been used only one week. Price reasonable. 
Address Box A-928, care of The Canning Trade. 


FOR SALE—Tomato Seed. Henry Clay Variety. 
Two years old. Good clean seed. Real Bargain. If 
interested write for price and sample. Address Box 
A-929, care of The Canning Trade. 


FOR SALE—One Burpee & Letson weighing ma- 
chine, condition like new. Mallickrodt Chemical Works, 
St. Louis, Mo. 


Machinery— Wanted 


WANTED—Two Used Elgin Mason Screw Capping 
Machines, in good condition ; state price and size of caps 
ones are made for. Address Box 419, Kansas City, 

issouri. 


WANTED—One or more Second-hand Single Port- 
land Retorts. Address Box A-920, care of The Canning 
Trade. 


WANTED—Used Double Glass Hot Bed Sash, also 
Single Glass Cold Frame Sash. Address Box 97, Green- 
field, Indiana. 


WANTED—Quote lowest price, describing age 
and condition, also makers’ name, on second hand 
closed retorts 40 by 72 inches. Drawer A., Bridgeville, 
Deleware. 


’ FOR SALE—A Fully Equipped Double Line Canning 
Plant with cold storage attached, situated in western 
New York. This plant packs a heavy acreage of peas 
and in addition string beans, tomatoes, berries, beets, 
apples and pears. Buildings and equipment in excel- 
lent condition. Has averaged excellent profits and af- 
fords a fine opportunity for a good investment. Ad- 
dress Box A-930, care The Canning Trade. 


EMPLOYMENT EXCHANGE 


MNELP WANTED. 


WANTED—High-clasgs Salesman to sell canned foods to 
wholesale trade only in Middle West and South. State experi- 
ence and give references and compensation expected. Address 
Postoffice Box 1414, Denver, Colo. 


WANTED—We have an opening for a high-grade canned 
foods salesman who has had factory experience packing Corn, 
Tomatoes, Peas and Beans. The proposition is to sell goods when 
the packing season is not on and act as General Traveling Super- 
intendent of several plants during packing time. For a high- 
grade man with clean record and who can produce results both 
in the sales and manufacturing end, a good future with a first- 


class concern presents itself. Address Box B-923 care The 
Canning Trade. 


WANTED—Who can use my services beginning January 
1st, 1922? Have had broad experience selling goods to the gro. 
cer, jobbers and canners in the Middle West, and understand the 
handling of merchandise brokers catering to the above indus- 
tries. None but thoroughly responsible concerns need reply. I 
will gladly furnish satisfactory credentials, and will treat all an- 
swers to this ad in strict confidence. Prefer making Indiana my 
headquarters. Address Box B-925, care of The Canning Trade. 


SITUATIONS WANTED 


_ WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. Reliable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. . 


WANTED—Food manufacturing expert ot 20 years’ experi- 
ence open for position. Quality packer of fruits, vegetables, 
jams, jellies, condiments and vinegars; also organizing, growing 
and selling experience. Technical training. Al references. Ad- 
dress Box B-915 care The Canning Trade. 


WANTED—One Closed Retort 32 inches in diam- 
eter also 10 crates for same . T. K. Robinson Co., 
Vicksburg, Miss. 


WANTED—Two used Ermold Labeling machines 
for labeling five and ten pound cans. State price and 


- of the machine. Post office box 419, Kansas City, 
0. 


For Sale—Factories 


_ FOR SALE—Canning Factory in New York State, 
with private siding; equipped to handle peas, string 


beans, beets and tomatoes. Ample water supply and 


good drainage. For price write Box A-921, care of The 
Canning Trade. 


POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and. vegetable cannery. Reasonable 


salary and bonus accepted.- Address Box B-924 care The Canning 
Trade. 


WANTED—Position by manager-processor; expert in can- 
ning, preserving, pickling, making of fruit syrups, pectin, etc. 
Able to build, equip and operate plant. Know all lines of ma- 
chinery. Middle aged, 27 years experience, best of references. 


Address 1004 Grand Central Ave., Tampa, Fla. 


WANTED—Position as Manager of a canning plant. Ex- 
perienced French cannery manager, 45 years old, living in Cali- . 
fornia, with thorough knowledge of fruit, jellies, vegetable, fish 
and fancy canning, is desirous of making arrangements to take 
charge of a cannery in the U. S. A. or South America. Besides 
French, speaks English, Spanish and Portuguese. Address Box 
B-916 care the Canning’ Trade. 


=- a 
- 
= 


26 THE CANNING TRADE: 


$2.95 for 214 extra. Standard 10s strawberries are seldom called 
for at present, but the lowest price is $1.75. 

Canned Fish—Dealers here are inclined to advance their 
canned fish prices on a parity with the upturns recorded on the 
Pacific Coast; the advance being 10 to 15 cents a dozen. Chinook, 
Colorado River salmon flats are $3.90 to $4.00; 148, $2.40 to $2.50, 
while for Alaska pinks, No. 1 talls, $1.15 to $1.20 is asked. 
Alaska No. 1 talls bring 25 to 30 cents above; Cohoes No. 1 
talls, $1.40 to $1.50; medium red No. 1 talls sell at the same 
price. White tuna fish, per case, brings $5.00 to $5.25 for Cali- 
fornia 4s with California %s listed at $7.50 to $7.75 and No. 
1s at $14.00 to $14.50, while for striped California 14s, $5.25 to 
$5.50 is asked and yellow fin California, $6.00. For sardines, 
f. o. b. Eastport, Me., following are the prices: One-fourth oil 
key, $2.55: one-fourth key de. $3.15 to $3.25; cartons, oil; 
one-fourth key, $3.50 to $4.00; mustard; one-fourth key carton, 
$3.50 to $4.00; one-fourth key dec., $3.10 to $3.25; three-fourths 
kyl. de., $2.50 to $2.75; three-fourths key dc., $3.00; three-fourths 
ky. ctn.,$3.25; three-fourths kyl. can, $3.25. Gulf shrimp bring 
$1.40 to $1.50 for No. 1s, with 1%s selling at $2.90 to $3.00. 


FATHER KNICKERBOCKER. 


CHICAGO MARKET 


Cold Weather Promises to Give Canned Foods an Inning—A 
Lesson That Should Be Driven Home—Buyers Taking 
Goods—Some ‘‘Classes” of Canners. 


Chicago, December 23, 1921. 
Cold weather has suddenly come, and fresh fruits and 
vegetables have gone into hiding, and are being frozen and 
ruined in transit and in open storage by the thousands of tons, 
as the cold is pretty generally distributed all throughout to 
North and West. 


Here is illustrated the great beneficence and economy of 
the canning industry, for canned fruits and vegetables are safe 
from changes of temperature, hot or cold, and are not injured 
seriously by exposure to either extreme. 

They keep safely and for an indefinite length of time 
either at the equator or at the arctic or anarctic poles. This 
has been practically demonstrated and is no longer a subject 
of doubt or experiment. 


Perishable fruits and vegetables from now on and all dur- 
ing the winter will be frozen and ruined in storage and transit, 
while in cans hermetically sealed the same articles are abso- 
lutely safe. 


If statistics of spoilage from freezing could be collected, 
the world would be astonished at the enormous quantities of 
food that is ruined by freezing. : 

Canners should take note that the general market has 
started toward a general advance in prices. 


Chicago wholesale grocers have begun to bug canned peas 
and canned corn, paying prices that they would have scoffed 
at a month ago. They come to scoff, but are remaining to pray, 
and are now anxiously inquiring for blocks of staples in corn 
and peas, having found from preliminary summaries of their 
inventories that their stocks are lower than they had supposed. 

One big jobbing house said to me: “‘What have you got in 
good standard and extra standard peas and corn? We bought 
heavily of both about 60 days ago, but they are all sold.” 

My reply was: “I haven’t anything at former prices, and 
not very many blocks are offering at any price, but I will line 
up what I have and ‘put them up’ to you.”” And the buyer said: 
“Well, be quick about it, as most houses will be in the market 
after inventories are taken, and-we want to be there first.” 

Interest in Canned Foods Week is in evidence, and the 
handsome banners are beginning to be conspicuous in the 
wholesale houses, and some very nice contributions are begin- 
ning to be made by the wholesale grocers to the expense fund 
for that big event. They realize that they are as much or more 
interested in it as are the canners, and are taking hold of it 
heartily. 

It is to be hoped that there will be some practical papers 
read at the Louisville Convention of the National Canners’ 
Association as to the co-operation between canners and brokers. 

The situation at present is badly demoralized, and is being 
made worse by some canners, who go direct to the retail grocer, 
filling him up to capacity, and then expect the wholesale grocer 
to buy their surplus which they have not been able to sell to 
the retail trade. 
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‘ This class of: canners does not employ brokers, but sells 
their goods through specialty salesmen, but are the first to 
criticize and abuse the brokers for declining to push their 
cfferings, 

There is another class of canners that places’ offerings in 
the hands of a half dozen brokers in the same market, thereby 
placing their goods and brokers ii tompetition and giving buy- 
ers the impression that the world is deluged with canned foods. 
and thereby holding the market down. 

Then, there is still another class that holds their regular 
brokers up to the top of the market, but quietly writes direct 
to wholesalers and offers goods at a lower price than has been 
given to the broker. 

; Another class, when a telegram is received offering a fair 
price for a lot of goods, is in the habit of waiting for a few days 
before replying or before sending samples for approval, and in 
the meantime the buyer gets tired of waiting and buys from 
someone else. 

Then there is another class which concludes that its goods 
are superior quality to all others in the market (usually not 
so), and which requires its brokers to get a higher price than 
other canners of equal quality are willing to take. 

: Another class (not numerous) offers goods too cheaply, is 
quickly sold out ,and spends the rest of the season in regrets: 

All these things and many others should be talked about 
and candidly discussed at the big National Convention by men 
who are competent to advise canners and each other as to the 
best methods, and they probably will be. 

The canned corn situation in the East is disturbing West- 
ern canners. They don’t understand why Maryland and the 
Tri-State canners are offering their corn at below cost prices. 


“WRANGLER.” 


CALIFORNIA MARKET 


Market Shows but Little Change—Most Canmers Have Disposed 
of Their Packs—Pineapple the Envy of All—Canners’ 
League Postpones Annual Meeting—Co- 
operative Movement Spreads— 

Coast Notes. 


San Francisco, December 21, 1921. 


The Market—Market conditions show but little change. 
and not much activity is expected in canned foods lines until 
after the first of the year, when retailers will commence to stock 
up again. So large a portion of the fruit and vegetable pack 
has passed out of the hands of canners that opening prices, or 
the prices now being quoted by packers, do not necessarily 
represent real market values. Lines that are in strong demand 
are changing hands at considerable advances over opening 
prices, and it is rather difficult at times to arrive at true market 
valuations. 


Pineapple—Hawaiian canned pineapple is in a very en- 
viable position, and the market for sliced goods is very active, 
with packers sold up, except on a few odds and ends. What is 
known as the winter pack will be made during January and 
February, but this will have little effect on the market, since 
it represents but about 8 per cent of the total output. Crushed 
and grated goods have been moving off very well of late, as a 
result of the recent advertising campaign, and plans are being 
considered to continue this. Improved factory equipment is 
making possible a larger recovery of pineapple suitable for 
packing in these grades, and publicity is needed to educate the 
public to the advantages of using these instead of sliced pine- 
apple for many culinary purposes. While packers have made 
no changes in the prices quoted for sliced goods, increases are 
being demanded by some jobbers holding select brands. 


Canners’ League Meeting Postponed—The annual meeting 
of the Canners’ League of California, which would have been 
held on the first Thursday of January in the usual run of 
events, has been postponed until February 16th. The chief 
reason for the change in date is that Dr. C. H. Woodbury, of 
the National Canners’ Association, and Dr. Forton, chief of the 
Department of Plant Pathology, United States Department of 
Agriculture, will be here then, and it is desired to have them 
address the canners of the State. Elmer E. Chase, president, 
and Preston McKinney, secretary of the Canners’ League of 
California, have returned from Washington, where they at- 
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PAUL BE. KROEHLE 


PRESIDENT 


NATIONAL FOOD BROKERS ASSOCIATION 


WRITES:- 


“‘T am certainly in sym- 
pathy with any movement 
which will eliminate difficul- 
ties arising in practice of 
trade between the sellers the 


wholesale grocers. 


THE CANNING TRADE. 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


New Processes 
Complete fermulas 
ANEW, simple, accurate, trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 
of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. é 
$5.00 POSTPAID 


CASH WITH THE ORDER 
ORDER THROUGH 


I wish you every success in 
the world’’. 


Bottling the same with- 
out after sterilization. 


How to pack 


WHEELER SERVICE BUREAU 


280 Broadway, - - New York 


“The Canning Trade” 


former chief chemist and district factory supervisor of the 
soup and trimming pulp. 


SUPPORT 
CANNED FOODS WEEK 
MARCH 1-8, 1922 
IT WILL HELP YOUR BUSINESS. 


The 


125 Parallel Shaft Bead- 
ing and Flanging Machine 
is used in the Manufacture of 
drums, buckets,tubs, ash cans,can- 
isters, etc. 
‘‘Every machine for can making’’ 
CAMERON CAN MACHINERY CO., CHICAGO, U. S. A. 


“AGENCY EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenee De Chatillon, Paris, France.” 
“WM. COOPER PENN & ©O., 25 Victoria St., London, England.” “D. M. KABLE, Posteffice Bldg., Hongkong, China.” 


MNUPACTURE 
OF TOMATO PRODUCTS 
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tended the hearing on the proposition to modify the Packers’ 
Consent Decree. At a recent meeting of the directors of the 
organization it was decided to take an active part in Canned 
Foods Week, and plans to this end are now being considered. 

Co-operative Movement Spreads—The co-operative mar- 
ket idea is rapidly gaining ground among growers of products 
which find their way principally to canneries, asparagus grow- 
ers being the latest to give this matter their attention. The 
contract price of ‘‘grass,’’? under which many growers are still 
bound, is $3.15 a hundred pounds, but California canners paid 
a bonus last season which brought the price to $3.50. Inde- 
pendent growers assert that buyers are now in the field seek- 
ing contracts at 4% cents a pound, and some are holding out 
for even higher prices. Practically all of the term contracts 
expire in 1925, and the impression seems to be general among 
growers that they can make more profitable arrangements than 
selling their product outright. Some independent operators 
are planning to send their asparagus to San Francisco to be 
offered in the open market at a minimum of 5 cents a pound 
until 9 o’clock, after which it will be packed under special 
arrangement with a large firm. Several new firms will engage 
in the canning of asparagus the coming season, and this is ex- 
pected to have an influence on the price. The California aspar- 
agus crop is grown in a limited region in the delta of the San 
Joaquin and Sacramento Rivers, and there are only about 
50,000 acres suitable for growing “‘grass’’ of a fine quality. 

Olives—The directors of the Olive Growers’ Association 
met at the Commercial Club, San Francisco, Cal., on December 
15th, and plans were outlined for an advertising campaign to 
increase the consumption of ripe olives and olive oil. George 
Wolff, of San Francisco, resigned as vice-president and director 
of the association, and Henri Bernier, of this city, was chosen 
to succeed him ag vice-president, and F. G. Beresford, of Corn- 
ing, as director. 

Coast Notes—-The Board of Regents of the University of 
California announce the gift of $1,500 from the Canners’ 
League of California and $1,000 from the National Canners’ 
Association as contributions toward investigations in connection 
with botulism. 

The annual meeting of the Alaska Packers’ Association 
will be held at the headquarters of tle salmon canning concern, 
85 Second street, San Francisco, Cal., on January 17th, at 
which officers for the ensuing year will be chosen. 

K. B. Barnes, of the Hawaiian Pineapple Company, Ltd., 
sailed from San Francisco for Honolulu just before the holi- 
days. 

The Hilmar Packing Company, of Hilmar, Cal., is under- 
stood to be making preparations to install new canning equip- 
ment and operate next year. The concern will also be incor- 
porated. 

Miss M. B. Close, for the past sixteen years with Higgins, 
Babcock-Hurd Co., of Cleveland, O., is in San Francisco com- 
piling a report to be submitted to this firm for the purpose of 
formulating a definite buying program. During her stay here 
she is visiting canners and packers, and is securing detailed 
information concerning the prospects for future production of 
California fruits and vegetables. She paid a tribute to the 
high standards set for products packed here, and expressed her- 
self as being wonderfully impressed with San Francisco and its 
living conditions. 

The Warrenton Clam Company, which operates a clam 
sry at Warrenton, Ore., has increased its capital stock to 

40,000. 

The Columbia Salmon Canners, Inc., has been incorporated 
at Astoria, Ore., with a capital stock of $25,000 by W. F. Hig- 
gins, M. K. Higgins and L. A. C. Robertson. 

The Mt. Angel Producers’ Packing Co. has been incorpor- 
ated at Mt. Angel, Ore., with a capital stock of $30,000 by 
Joseph J. Keber, P. N. Smith and Henry Saalfeld. The concern 
plans to engage in the canning and dehydrating business. 


“BERKELEY.” 


MAINE MARKET 
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Jobbers Have a Quiet Week—Several Lines of Canned Foods 
Are Cleaned Up—Corn Is Stronger—Apples 
Are Firm at $5.00. 
Portland, Maine, December 23, 1921. 
Local jobbers have had a very quiet business for the past 
week, but are anticipating more activity after the holidays. 
Spot stocks are light; buying has been very limited, the goods 
on hand today are composed of small lots of pick-up stuff and 
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Can Prices 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 


Just attach it and keep it oiled , 
---it stays on the job. : 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US 


71 E. State St. Columbus, Ohio 
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CANNED FOOD PRICES 


Prices given represent the /owesé¢ figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. (t)Jos. Zoller & Co.,Inc. (§)Wm. C. West & Co. 


(*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 
CANNED VEGETABLES CANNED VEGETABLE PRICES—Continued. CANNED FRUIT PRICES—Continued. 
\SPARAGUS*—(California) Baits. N.Y. Balto. N.Y. Balt. N.Y 
No. 2% White Mammoth. 400 400 SUCCOTASH!—No. 2, Green Beans...... 200 1 30 PEARSt—No. 3, Standards in Water....175 1 80 
pth ” Peeled, “ - With Dry Beans 1 25 2 60 Syrup.... 2 25 2 55 
SWEET POTATOES!-No. 2, Standard 85 1 05 
* @ren, “ .350 350 “© 19, Btd.f.0.b.Co. 400 4 25 24, Hawaii Sliced Extra 300 250 
White Small ........ Out “Stand 2275 275 
Green 2, Extra 250 250 
White Jersey, Fac’y ...... Out 
8q... . Stand., Balto 4 50 475 Stand 2 25 2 25 
‘ Grated Extra 225 2 25 
Stand. “ Co... 450 425 
Green, Sq.... 3 50 3 50 10, “Stand. ... 
3, Sani. 5% in. cana 1 45 1 50 
Rnd..... Out ecce “ Jersey, f.0.b. Co. Out Out 10, Shredded Syrup........ 
BAKED BEANSt-No. 1, Plaines “ std, Balto. 150 Our Crushed Extra......... Out ...... 


* 10, 


“2 White Wax Standard 1 00 Out TOMATO PULPI-No. Standard. 2% Black Syrup. 2 00 

Dimas, Extra... 1, 62% 60 

ut 

APRLES—No. 10. Me. 
“9, Red Kidney, Stand... 120 Out Mich 
—No. 3, Small, Whole............ 6925 ut 
0. 

Out APRICOTS—No. 2%, Cala Choice.......285 2 85 “10, Standard Water...... 7 50 
CORNI—No. 2, 8td. Evgr., f.o.b. Balto. 95 _...... BLACKBERRIES§—No. 2, Standard...1 25 230 CANNED FISH 

“ gtd. Evgr.,f.o.b.Co... 95 95 960 

100 __...... “2, Preserved..150 Out 6 65 

“ Btd.Bhoepegi.o.b.Co.105 Out InByrup....125 1 30 

Fey Shoepeg f.o.b.co. 125 120 BLUEBERRIES—No. 10, Maine............ . 

il Std. Maine Style Balto 1 00 2 50 1% 

“ Ex. Std. Maine Style....105 105 

“Ext. Std. Stylef.o.b.Bal.115 Out Red 

“Extra f.o.b. County...... 115 Out White 

Extra Std. Western........ ..... Out “ SALMON 1, Red Alaska, Tall...... 

Standard, Split... Out Choice 2s Stand 


MIXED 
BLES FOR SOUPt 
OKRA AND} No. 2, 
TOMATOES! 3, 

PEASt 2s—No. 1, Sieve 


No. Kinds..... 1 00 
5 25 PEACHES*—No. ¢ cal 

“ Bx. ...... “ “4 
PEACHESt—No. 1, Ex. Sliced Yellow 160 165 


2 Standard White... Out Out 


Be 1 90 8 ARDINES—Domestic per case 

= No. 8, Standards, White. 200 2 00 F. O. B. Eastport, Me., 1920 pack 
No.1, EJ Stds. No,4Sieve 80 Yellow 2 25 265 275 
Sifted 3 90 95 “a Ex = key 3 00 
x.8ftd. 2 110 115 Yellow 300 carton 2 25 
Fancy Petit Pois......... 1 30 “ Selected, Yellow.....350 350 mustard keyless.. 3 00 
PUMPKIN!—No 3 Standard. 115 125  Seeonds, White......175 .... 

4AUERKRAUTI—No. 2, Standard....... Out TUNA FISHPer ‘case, white 

150 No 10 Unpeeled........ 4 00 425 Cal. 4 50 
10, 4 00 Peeled........... .800 800 Calls 7 50 
SPINACH!—No. 2, Standard... PEARSt—No. 2, Seconds im Water. Ys Bins, 30 
234, Onl. f.0.b'coast “ Ex." in Syrup......135 160 ~ 5 00 
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light blocks of such canned foods as were bought on future con- 
tracts. Any demand from the retailer would quicken general 
trading, and would neecssitate heavier buying in all lines of 
foodstuffs. 
siderably below 1920, almost equal to 1919, and far better than 
1918. 


Maine canned goods are in a healthy condition, though 
quiet just at present. Several lines are cleaned up, others have 
lighter carry-over than normal, and none are heavily stocked. 
Future business (1922 pack) is already getting consideration in 
some lines and from some markets; blueberries, for instance, are 
already interesting to certain buyers, who are asking to have 
goods held S. A. P. It has been many years since enough blue- 
berries were canned in Maine to supply the demand. 

Corn is strong at $1.50, and none can be picked up for 
less. Buyers are becoming aware of this fact, and are making 
a last effort to obtain strictly fancy goods at the $1.40 and $1.45 
prices which have been named on one or two small lots. There 
is corn in Maine today which can be picked up at these figures, 
but it is not of choicest quality. Extra standard corn is quoted 
at $1.25 and $1.30; standard at $1.10. Stocks in these grades are 
so inconsiderable that no egort has been made to put them on 
the market. There will be an inevitable demand for these before 
th market closes. Golden bantam corn is quoted at $1.75 and 
$1.60 for the yellow sweet varieties other than true bantam. 


Apples are firm at $5.00, though rumors continue of nice 
goods at less money. There is certainly a large portion of present 
stocks held at $5.00 and no lower offer will touch it. The apple 
business this year has been large, but not of the volume of some 
previous years; the demand for fresh fruit was too heavy to 
allow canners to purchase in any enormous quantities. There is 
considerable No. 10 apples on hand now, but not more than usual 
for December. And apple packers are among the most optimistic 
of the entire canning trade, believing that a demand will surely 
come and that the market will be strong. 

Clams are quoted at $1.25 for 5-oz. and $2.00 to $1. 0 for 
8-oz. Stocks are light and are really being taken up very fast. 
Chowder is being offered at $2.25 for No. 3 size, fancy quality, and 
is having good demand. 

Sardimes remain quiet and not very strong, but goods are 
being moved daily, storage stocks in various centers are exhausted 
and are being filled in from Maine warehouses. Prices vary with 
the deal made, but have changed little for the past few weeks. 


MAINE. 


As Brokers View the Market 


Baltimore, Md., December 24, 1921. 


The tomato market is shaping up in orderly fashion along 
lines more favorable toward establishing confidence in the sta- 
bility of the prices during the winter months and next spring. 
The erratic fluctuations in the quotations during the year, 
caused by stress sales at times when the demand was the light- 
est, created a feeling of skepticism which is not easy to over- 
come, but the doubters are now largely in the minority, and 
with easier financial conditions after the first of the year the 
sailing will be on smoother waters. None who have the best 
interests of the business at heart desire to see a runaway mar- 
ket for the reason, if for nothing else, that it would spoil the op- 
portunity to clean up and put in line for consumption all of the 
old pack, as well as the remainder of the 1921 pack, before the 
canning season of 1922 rolls around. It is to be hoped, there- 
fore, that the market prices will not reach the point where 
consumption will be curtailed by retail prices beyond the reach 
of the thrifty housewife. The per capita consumption of toma- 
toes is ridiculously small at best and needs to: be increased, 
not decreased, because of high cost. Conservative buying for 
the requirements of the winter trade will stabilize the market 
all through the country. On the other hand, the developments 
during the week were of a character to stiffen the prices be- 
cause of orders coming here from California and from Indiana 
jobbers, heretofore the keenest competitors of the Maryland 
canners, which is very significant. We respectfully ask for your 
order in the coming week at today’s quotations. 

Continued distribution of peas from this market attracts 
more attention to them. The visible supply here is being stead- 
ily reduced to small compass for this time of the year, in fact 
for any time in the season, and there igs likely to be a general 
cleanup of the available stocks in this section before spring- 


time. Pick up any good trades offered you here or elsewhere. 


THE CANNING TRADE. 


The business of the past few months has been con- 
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Spinach is already closely sold up, after one of the smallest 
packs ever made in Baltimore. Look after it promptly if 
wanted. 

Sweet potatoes were fairly active this week in straight 
carlots and smaller quantities, which developed the fact that 
several large packers have sold out. 

Stringless beans and string beans were the next active arti- 
cles to tomatoes during the week, the cheaper grades as well 
as the higher quality, and the stocks are being rduced percepti- 
bly. Pole green lima beans are selling in small lots and the 
supply is limited. 

Corn is marking time, awaiting the rally which is not yet 
in sight, though expected by the canners when the new year 
gets fairly started. When nobody wants to buy corn is usually 
the time to purchase it. 


The other lines of vegetables are dull at the moment, with 
no price changes of interest. 

For canned fruits there was no demand to speak of during 
this week. The stocks here are so small that the canners do 
not worry over them. 

The scarcity and high cost of raw oysters for canning pur- 
poses still continue. The available spot stocks of Cove oysters 
are being used to fill the orders for hurry-up shipments. After 
the first of the year the canners hope to obtain larger supplies 
of raw stock, but that is still problematical, depending entirely 
upon weather conditions and elimination of the mussel pest 
in the Chesapeake Bay. 

Crushed oyster shells for poultry stiffened up in prices 
this week, with a better demand, and may go higher. Herring 
roe is gradually being sold out. , 


THOMAS J. MEEHAN & CO. 


Aberdeen, Md, December 21, 1921. 


Tomatoes—Strange as it may seem, the tomato market 
since the first of December, usually. considered the dullest 
month in the year, has registered an advance of 5c per dozen. 
This proves conclusively the strong statistical position of this 
article, and after the turn of the year a heavier and broader 
demand is anticipated, which will put the market to higher 
levels. We quote today’s market as follows: No. 1 standards, 


57% to 60c; No. 2s, 95c to $1.00; No. 3s, $1.40 to $1.45; 
No. 10s, $4.25 to $4.50. 


Corn—We are having a fair demand for various grades of 
corn. 

We take this opportunity to thank our many friends for 
the valued orders entrusted to us during the year which is 
about to close, and with our best wishes for a Happy and Pros- 
perous New Year, we remain, 

Yours very truly, 
C. W. BAKER & SONS. 


NOTES OF INTEREST 


In a preliimnary report made to the Senate on December 
15, 1922, the Joint Commission on agricultural inquiry recom- 
mended that Congress legalize co-operative marketing by asso- 
ciation of farmers and all producers of food products, The 
Commission will make a more extended report to Congress at 
a later date. 


In the past fiscal year there were 978,163 immigrant ar- 
rivals in the United States and 426,031 departures. Excess 
immigration, therefore, was 552,132. In preceding year ar- 
rivals numbered 621,576 and departures 429,062, excess immi- 
gration being 193,514. Italians and Hebrews were the two 
largest racial groups of immigrants. 


Every year fire destroys enough buildings in the United 
States to house a city of 10,000 and provide them with their 
theatres, hospitals, schools, asylums and other public buildings. 
Another illustration of the devastation wrought is that build- 
ings destroyed by fire in one year equal one-fourth of the annual 
building construction throughout the country. 

There are 24,351,676 families in the United States. 

Building throughout the country for 1921 will exceed 
$2,500,000,000, and contemplated work for an equal amount 
will be carried over into 1922. Total outlay for year to date, 
11 per cent above five-year average. Residential construction 
now averaging 47 per cent of the total. 
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LIVINGSTON’S TOMATO SEED 


What are you Canners going to do for Tomato Seed for 1922 crops? The shortage 

of acreage and yield for canning purposes, was equally so with acreage for seed. 

Don't you think it would be advisable to secure, at once, a safe quantity at least for 

next season’s requirements? The good old Livingston’s Stone, as grown by us, still 

takes the lead among canners and catsup makers. We also have some fine stock, 

of our own production, of Bonny Best and Chalk’s Jewel for earlier crops and north- 

ern sections. We are offering our True Blue Strains at reasonable prices, while 

they last. Let us have your inquiries stating about the quantities required. 


THE LIVINGSTON SEED CO. 


FAMOUS FOR TOMATOES 


COLUMBUS, OHIO. 


A Good PRODUCT 
LITHOGRAPHED “GAMSE LABEL” 


LABELS /GAmse Bro. 


GAMSE BUILDING, BALTIMORE, MD. 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


EROXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS BALTIMORE, MD. 


SLAYSMAN 


Automatic Can Making Machinery 
MD. 


——F 0 R—— 


PULP AND CATSUP MAKERS 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes. pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 
Agents for Ontario—The ities Boggs Co., Hamilton Ontario 


PULP MACHINES AND PULP FINISHING MACHINES | 
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TWO OF OUR SPECIALTIES 


RETORTS 
Our Own Manufacture 
All Sizes in Stock for 
Immediate Shipment. 
Lest You Forget 
Canned Foods Week, 
March 1--8, 1922. 


ROBINS BECKETT CAN CLEANER 


Made in two styles. Illustration shows double 
machine for tops, bottoms and bodies. Single 
machine cleans tops and bottoms only. 


A. K. ROBINS & CO. 


(BOB SINDALL) 
BALTIMORE, MD. 


PROTECT YOUR STOCKS 


with adequate Fire Insurance 
coverage, at all times. You 
can less afford to remain un- 
protected this year than ever 
before, particularly when 
through 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


you can make a saving in in- 
surance cost averaging $6.40 
per thousand of insurance 
carried annually 


Mail your instructions to 


LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHICAGO, ILLINOIS 


Officially endorsed by National Carnners Association. 
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SMILE AWHILE 


Here is one that is told of Captain John Kidwell, a guest 
at the Stewart Hotel, who is said to have canned the first pine- 
apple in the Hawaiian Islands more than thirty-five years ago. 

Kidwell recently underwent a surgical operation for throat 
trouble, which necessitated a stay of several days in a local hos- 
pital. Upon returning to the hotel he was met in the lobby by 
an old acquaintance who, seeing Kidwell’s neck swathed in band- 
ages, rushed up to him and asked what had happened. 

“Oh, I was stuck in the throat while I was unconscious,” 
Kidwell replied. 

“Who was it? A robber?” asked his friend, solicitously. 


“I don’t know yet,” answered Kidwell. “I haven’t received 
the bill.” 


HE KNOWS HIS BUSINESS 


Senator Money, of Mississippi, asked an old colored man 
what breed of chickens he considered best, and he replied: 

“All kinds has merits. De w’ite ones is de easiest to find; 
but de black ones is de easiest to hide aftah you gits ’em.” 


DISPLAYING THE GREEN FLAG 
Mr. Moriarity, who kept a saloon, met Mr. Driscoll, who was 
a railway conductor. 
Says Mr. Moriarity, “What does it mean when you have a 
green flag flying at the tail end of your train, Mr. Driscoll?” 
“It means that another one is coming,’ was the answer. 
The next day Mr. Moriarity was seen pushing a baby-peram- 
bulator up the street, with two green flags flying behind. 


WISE SAYING 


“Without justice courage is weak.” Without vigilance, ad- 
vertising is weaker.” 


CAUSED ’EM TO HESITATE 


“Well, Mose, how’d the races come out yesterday?” 

“Putty good, suh, putty good; on’y some fool drapped a bag 
o’ oats on de track an’ all de hosses hesitated.”—Richmond Times- 
Dispatch. 

“Willie!” 

“Yes, Mamma.” 

“What in the world are you pinching baby for? Let him 
alone!” 

“Aw, I ain’t doin’ nothin’! We're only playin’ automobile, an’ 
he’s the horn !’”—Louisville Courier-Journal. 


A MUSICAL EXPERT 


“A” QOperator—-Has Marjorie any education along niusical 
lines? 

“B” Operator—I should say so! Name any record and she 
can tell you what’s on on th other side !—Telephone Review. 


ANSWERED 


Teacher—What made Xenophon famous? 

Willie Doo—Spellin’ his name so no one could pronounce it.— 
Philadelphia Inquirer. 

Angry Wife—Are all men fools? 

Husband—No, dear! Some are bachelors——Weekly Telegraph. 


POPULAR CUSTOMER 


The grocer approached his assistant with contracted brow. 
“Did you give Mr. Soandso credit?” he asked. 

“Yes, sir,” said the clerk. 

“Didn’t I tell you to get a report on any and every person 
asking for credit?” 

“Well, I did,” said the green young fellow. “I got a report. 
The agency said he owed money to every grocer in town, and, of 
course, if his credit was that good I knew you'd like to have him 
open an account here.” 

Some persons call this the iron age; some consider it the 
brokerage; but, really it’s the garage. 


COMING HAME FRAE THE WAKE 


(Seotch Style) 

“A” hae clean forgotten (hic) Jock, whit the bride was like.” 
“Sandy, ye’r (hic) fou. That wis’nae a merriage ye were at, 
mon, it was (hie) a funeral.”—BLT, Chicago Tribune. 
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Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable 


Ayars Machine Co., Salem, 

Huntley Manfg. Co., Silver N. 
A. K. Robins & Co., Baltimore. 
Blowers, pressure. ‘See Pumps. 


BOILER COMPOUNDS. 


Jos. Dixon Crucible Co., Jersey City, N. J. 
Grasselli Chemical Co., Cleveland, O. 


Pires AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
Baw Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 


BOTTLERS’ SUPPLIES. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Baltimore Box & Shook Co., Baltimore. 
Canton Box Co., Baltimore. 

H. D. Dreyer & Co., Baltimore. 

Embry Box Co., Louisville, Ky. 

Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines, can. See Labeling Machines, 
can. 


BROKERS. 
Cc. L. Jones & Co., cago. 
J. M. Zoller Co., erttente , Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 
Buckets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore, 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Ste ncils. 
Cabbage Machinery. Pg Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max Mow. bs sane City. 
Ayars Machine Co., Salem 
Can Fillers. See Filling "Dickies. 


CANMAKERS’ MACHINERY. 


Ame Machine Co., Max, New York City. 
. W. Bliss 

Can M , Chicago. 

John R. Mitchell” 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayars Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Experts. See Consulting Experts. 
Can ners. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Can ers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

W. Boyer & Co., Baltimore. 
Cauthnuntan Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 

Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can €o., Baltimore. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


avers Co., Salem, N. J. 
K. s & Co., Baltimore. 


Car ing» Machines colderless. See Closing 
ac 


Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the | work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


GOLEANING & MAOGHINERY, 
peas, bean, seed, 
Huntley Mfg. "Co., Silver Creek, N. Y. 
obins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. 
Clocks, process time. 


See Washers. 
See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Machine Co., Max, New York City. 

E. W. Bliss Co., * Brooklyn, N. 

Cameron Can Mch y Co., Chicago, m. 

Coated Nails. See Nails. 

Coils, apes, See Copper Coils. 

Condens Milk Canning Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


CONVEYORS & CARRIERS, canners. 
H. W. Caldwell & Son Co., Chicago. 
La Porte Mat & Mfg. Co., La Porte, Ind 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem N. J 


Cookers’ retors. See Kettles, process. 


ais pee Fillers, corn, See Corn Cooker- 
ers. 
Coolers, vegetable and fruit canners. 


COILS for tanks, 


Indiana 


CORN COOKER-FILLERS. 
aaa Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 

CORN CUTTERS. 

A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


WHERE TO BUY 


——<the Machinery and Supplies you need and the Leading Houses that supply them. 
Consult the advertisements for details. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Husker Co., Buffalo, N, Y. 


Corn Mixers and Agitators. See Corn Cooker. 
Fillers, 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky. 


Stecher Litho. Co. Rochester, N. Y. 

U. S. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES see carrying machines. 


A. K. Robius & Co., Baltimore. 
Co., Baltimore. 


Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Edw. Renneburg & B 3 
A. K. Robins & C::., Baltimore. ame 
Zastrow Machine Co., Baltimore. 


Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Double-Seaming Machines. See Closing Mchs. 


DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 


—, -lined kettles. See Tanks, glasa 
ne 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Sale 
A. K. Robins & Co., 
Factory Stools. See Sto 
Factory Supplies. See fee Supplies. 
Farming Machinery. 
Fertilizers, 


FIBRE CONTAINERS for foed (not her 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 


FIBRE PRODUCTS, boxes, boxbeard, etc. 
Fillers and Cookers. See Corn COooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. Co., San Jo: al. 
Ayars Machine Co., Salem, N. 4, =e 
Co., Silver Creek, N. J. 

K. Robins & ‘Co., 
Sinelaine Scott Co., Baltimore 
Filling Machine, syrup. 
chines. 


FINISHING MACHINES, catsup, etc. 

F. Indianapolis. 
Baltimore. 

Sinclair Seott Co., Baltimore. 

FLUX, soldering. 
Grasselli Chemical Co., Cleveland, Ohio. 
Food Choppers. See Chop nay 
Friction Top Cans. See s, tin. 
fruit Graders. See Cleaning and Grading 


Meby., 
“See Paring Machines. 


Syruping Ma- 


fruit. 
Fruit Parers. 


FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. oan, Cannery Supp es. 


Gauges, pressure, time, etc. See Power Plant 
quipment. 
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WHERE TO BUY—Continued 


GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’ oF Mchy. 
Gravity Carriers. See Carriers and Con- 

veyors. 

Green Corn Huskers. .See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting mo | Carrying Mches. See Cranes. 


Hominy Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Brines, etc.) Cannery 


Ink, “— stamping. See Stencils. 


INSURANCE, cann 
Chicago. 
Jacketed Kettles. See Kettles, copper. 


Warner, 


PANS, steam. 


H. Langsenkamp, Indianapolis, Ind. 
} fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, em er jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimo ore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL 
Lithograph Detroit, 
. Gamse & Baltimore. 
J. Kittredge ’& Co., Chicago. 
aa, & Doeller Co., Baltimore. 
Stecher Litho. Co., Roch ester, N. Y. 
U. 8. Printing & ‘Litho. Co.,, Norwood, Ohio. 


LABELING MACHINES, can. 


LABORATORIES for analysis of goeds, etc 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 


Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans 
Pails, tubs, etc., fibre. See Fibre Containers. 


PAINT. 


Jos. Dixon Crucible Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 
a — and Containers. See Fibre Con- 


Paring. ‘Knives. See Knives. 
PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners' 
Arabol Mfg. Co., ws York City. 
Western Paste and Gum Co., a 


PEA and BEAN SEED. 
Leonard Seed Co., Chicago. 
B. Rice Seed Co., Cambridge, N. 


PEA CANNERS’ MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
iy ay Mfg. Co. Silver Creek, N. Y. 


A. K, Robins & Baltimore. 
Pea ey See Farming Machinery. 


Pea Hullers and Vine: 
Chisholm Scott Co. Columbus, oO. 
Frank Hamachek, ‘Kewaunee, Wis. 


Vine Feed 
Chisholm Scott Co, Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINE 
Sinclair-Scott Co., 


PEELING TABLES, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 


Perforated Sheet Metal. See Sieves and 


creens. 

Picking Boxes. Baskets, etc. See Baskets. 

ee Belts and Tables. See Pea Canners’ 
ichy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales 
Picking Belts and Tables. See Pea Eeeneew. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago 
Joseph Dixon Crucible Co., Sacn City, N. J. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power lant 
Equipment. 


MACHINERY. 
Tangeenkamp, Indianapolis. 
Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
Regulators for Cookers, etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
(syrup See Cannery 

upplies. 


SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary omg and Cleaner. See Cleaning 


Compounds. 
top) cans. See Cans. 
Sardine Kn and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Anderson- sey tg 3 Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, 5. 

Huntley Mfg. Co., Silver Creek,  & 
Renneburg Sons Co., Hattinore. 
A. K. Robins & Co., Baltimore. 


retain and Picking Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Ca oo 

Sealing Machines, bottle. Bottlers’ Mchy, 

Sealing Machines, sanitary cans. See Closing 
Machines. 


See Baskets. 


SEEDS, canners’, all varieties. 
Livingston Seed Co., Columbus, Ohio. 
D. Landreth Seed Co., Bristol, Pa. 
a? Seed Co., Chicago 
J. B. Rice Seed Co., 


eee See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 
FE. W. Bliss Co., Brooklyn, N. Y. 


Cameron Can Mcehy. Co., Chicago, Ill. 


Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Seott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, 
Slicers, fruit and vegetable. See eon and 
Slicers. 
SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS, ._ 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 
Covering. 
Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, pots and brushes, brass 
checks, rubber and steel type, burning 


brands, etc. 

A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 
STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, 9 


Huntley Mfg. Co., Silver Creek, N x 
A. K. Robins & Co., Baltimore. 


Sungites. engine room, line shaft, etc. See 

ower Plant Equipment. 

y and General Agents. See Gen- 
era 

Switchboards. ‘See Electrical Appliances. 

SYRUPING MACHINE. 

Peerless Husker Co., oo N. Y 

Anderson- Barngrover Mfg. Co 

Ayars Machine Co., Salem, N. ‘A 

A. K. Robins & Co., Baltimore. 

Syrup Testers (saccharometers). See Micro- 
scopic Apparatus. 

Tables, picking. See Pea Canners’ Mchy. 


San Jose, Cal. 


TANKS, META 
Lan geenkamp, Indiana me. 
Slaysman & Co., Baltimore, 


po lass lined steel. 
Indianapolis, Ind. 


TANKS, WOODEN. 

W. B. Caldwell Co., Louisville, Ky. 

Temperature Gauges. See Recording Instra- 
ments. 

Temperature Regulating Apparatus. See Con- 
trollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See  Soaipetm. 

Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MAOHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem. N. J. 

Huntley Mfg. Co., Silver Greek, N 4 
A. K. Robins & he Baltim 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Transmission Machinery. See Power Plant 
Equipment. 

Tracks, Platform, etc. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, etc. 

Turbines. Electrical Machinery. 

= Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLEBRBS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, “Kewaunee, Wis. 
Washers, bottle. ‘See Bottlers’ Machin 
Washers and scalders, fruit, etc. See 

WASHERS, can and jar. 
Anderson-Barngrover Mfg. Co., ae Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., RY 

Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 

Tanks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 
Wrappers, See Corrugated Paper 


Wrapping Machines, can. See Labelling Mchs. 
WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich. 


jcalders. 
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December 26th, 1921 THE CANNING TRADE 


THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


| CANNED FOODS WEEK 
| MARCH 1--8 1922 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


to Customers 


Combined 
Deliveries Capacity 
Over 


FOUR 
SEPARATE 
FACTORIES 


FACTORIES 


FIVE HUNDRED 
MILLION CANS 
PER ANNUM 


ADDRESS 


PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. Plants at: Blaskebore. W. Va. Ne iadelpiia. Ohio. 
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ASSOCIATION 


WRITE NATIONAL CANNERS 
WASHINGTON, D. C., For Particulars. 


CANNED FOODS WEEK 
March 1-8, 1922 


COMPANY 


